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Because  it  gives  them  what 
they've  always  wanted  from  a 
hairspray-CONTROL  and 
SOFTNESS. 

The  difference?  'Amphomer/ 
an  entirely  new  type  of  hair- 
holding  ingredient.  The  first 
significant  breakthrough  in 
hairspray  technology  for  years. 

In  pre-launch  research,  women 
overwhelmingly  preferred 
New  Bristows  to  leading  brands. 
A  proven  success! 
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trial-offer  coupons!  Compulsive 
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course,  everything  else  to  make 
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Comment 


When  help  is  needed 

When  prosecuting  counsel  says  "There  has  been  a 
great  deal  of  confusion  on  both  sides";  when  defence 
counsel  says  "It  is  a  strange  state  of  affairs  when  this 
[documentary  evidence  of  letters]  is  what  we  have  to 
rely  on  to  found  criminal  charges",  and  when  a 
magistrate  says  "I  am  more  and  more  surprised  at  the 
way  this  has  been  dealt  with",  it  is  time  to  look  closely 
at  the  events  which  led  up  to  proceedings  in  court. 

That  such  remarks  should  have  been  made  during 
the  first  Medicines  Act  case  to  come  to  court  (p498) 
makes  them  doubly  regrettable,  because  the  Act  is 
designed  to  advance  the  pharmaceutical  industry  and 
its  standards,  not  to  create  confusion  and  bitterness 
in  the  industry.  But  that  is  just  what  has  happened  in 
the  case  of  one  smaller  company,  if  defence  counsel's 
submissions  in  mitigation  are  accepted  at  face  value. 

The  relentless  breakdown  of  communication  between 
the  parties  over  more  than  two  years  might  surely  have 
been  avoided  with  goodwill  on  both  sides,  and  the 
magistrate  put  his  finger  on  the  central  point  when 
he  suggested  the  Department  of  Health  (meaning  the 
medicines  inspectorate),  in  discharging  its  duty  to  the 
public,  should  have  done  all  it  could  to  help  the 
company  obtain  a  licence  and  restart  manufacturing-. 

Fault  may  be  on  both  sides,  but  there  were  hints 
that  the  Department  may  at  one  time  have  been  less 
than  helpful  to  the  company.  We  would  suggest  that 
that  is  an  option  not  open  to  the  Department  when  it  is 
engaged  in  new  legislation  and  persuading  an  industry 
to  adopt  new  methods  involving  the  expenditure  of 
considerable  sums  of  money. 

» 

,   ■   :  ■ 
! 

Half  a  success 

The  British  Pharmaceutical  Students  Association's 
Conference  at  Chelsea  College  last  week  (see  p495) 
could  be  rated  only  "half  a  success." 

It  was  obvious  that  the  Executive  Committee  had  had 
a  successful  year;  they  had  embodied  many  ideas  in 
conference  motions.  It  would  not  have  been 
unreasonable  for  them  to  expect  a  bigger  attendance 
of  students  to  hear  the  reports  and  contribute  to  the 
discussions.  As  it  was,  there  was  only  an  average  of 
about  three  dozen  students  attending  each  business 
session,  and  what  little  discussion  there  was  usually 
emanated  from  Executive  members. 

What  of  the  students?  Why  were  there  no  heated 
discussions  this  year?  It  may  well  have  been  due  to 
the  lack  of  heating  in  the  conference  hall,  which  left 
the  students  trying  to  keep  themselves  warm  rather 
than  produce  "fireworks".  Perhaps  it  is  of  significance 
that  the  Scottish  contingent  appeared  to  be  the  liveliest 
throughout  the  whole  event. 

They  were  however  extremely  concerned  about  the 
"manpower"  position  in  pharmacy  and  the  Executive 
has  been  given  a  definite  mandate  to  approach  the 
Society's  Council  with  a  view  to  influencing  policy.  It 
is  an  aspect  of  pharmaceutical  politics  that  is  becoming 
of  increasing  concern  to  many  pharmacists  as  well. 
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Contractors  accept 
rural  'moratorium' 


The  Central  NHS  (Chemist  Contractors) 
Committee  has  decided  that  the  proposed 
"moratorium"  on  doctor  dispensing  should 
be  accepted  for  a  limited  period. 

Representatives  of  the  Committee  and 
the  Pharmaceutical  Society  met  Dr  David 
Owen,  Minister  of  State,  Department  of 
Health,  recently  and  the  discussion  in- 
cluded the  question  of  rural  dispensing. 
Having  heard  a  report  of  the  meeting, 
the  Committee  discussed  the  advisability 
of  the  moratorium  during  their  meeting 
last  month.  It  was  decided  that  the  mora- 
torium should  be  accepted  for  a  limited 
period,  with  extensions  if  it  was  thought 
desirable.  Such  acceptance  however  would 
be  conditional  upon  the  terms  of  the 
moratorium,  as  set  out  in  a  letter  from 
Dr  Owen,  being  acceptable  to  the  Com- 
mittee, and  that  it  would  be  used  as  a 
basis  for  arriving  at  a  long-term  solution 
to  the  problem. 

Meeting  with  Department 

The  Committee  also  received  a  report 
of  a  meeting  with  Department  of  Health 
officials  in  which  Committee  representa- 
tives presented  a  case  for  a  further  in- 
crease in  the  professional  fees  from  April 
1.  The  Department  undertook  to  reply  to 
the  claim  in  time  for  the  next  meeting 
with  Committee  representatives,  April  18. 

On  the  Committee's  contention  that 
fl-2m  had  been  wrongly  withheld  from 
the  amount  due  in  the  1974  balance 
sheet  because  of  the  application  of  the 
Price  Code  gross  margin  reference  level 
criteria,  the  Department  indicated  that 
they  were  not  yet  in  a  position  to  reply. 
The  Committee's  argument  had  the  sup- 
port of  Counsel's  opinion,  and  the  repre- 
sentatives expressed  concern  that  the  mat- 
ter was  still  outstanding. 

Department  officials  voiced  their  diffi- 
culties and  reservations  about  agreeing  to 
a  separate  fee  for  each  supply  of  oral 
contraceptive  made  under  the  NHS 
family  planning  scheme.  However,  they 
undertook  to  consider  an  alternative  pro- 
posal from  the  Committee's  representa- 
tives and  make  an  offer  for  consideration 
on  or  before  April  18.  Also  on  the  agenda 
for  that  meeting  would  be  the  question  of 
iota  fees,  where  a  previous  offer  has  been 
rejected  by  the  Committee  as  being  in- 
odequate.  The  Department  has  undertaken 
to  make  an  offer  on  urgent  fees  in  time 
lor  the  Committee's  April  meeting. 

Other  matters  discussed  at  the  meeting 
with  the  Department  include:  the  con- 
tainer costs  inquiry  is  to  be  held  April 
7-25:  a  discount  inquiry  is  to  be  held  at 
the  same  time  as  the  stockholding  in- 
quiry which  has  been  timed  to  start  in 
May;  the  Committee  was  dissatisfied  with 
the  current  level  of  profit  margin  and  it 
has  commissioned  an  independent  report 
from  a  leading  firm  of  chartered  accoun- 


tants who  had  worked  extensively  on  re- 
ports of  the  Review  Board  for  Government 
contracts,  the  Department  had  the  matter 
ol  lees  for  the  supply  of  colostomy/ileos- 
tomy apparatus  under  review;  and  views 
were  exchanged  on  the  possibility  of 
bringing  forward  the  date  of  payment  for 
prescriptions. 

The  Committee  was  told  that  a  letter  had 
been  received  from  the  Department  pro- 
posing the  ending  of  the  temporary 
arrangements  under  which  the  pricing  of 
a  prescription  was  based  on  the  pack  en- 
dorsement of  the  chemist  where  he  could 
not  obtain  the  common  pack — the  situa- 
tion was  "now  greatly  improved."  How- 
ever the  Committee  disagreed,  as  there 
were  still  a  number  of  common  packs 
which  were  not  available  from  manufac- 
turers, and  the  Department  is  to  be  told 
that  the  present  arrangement  should 
continue. 

Other  points  included : 

□  Details  of  a  claim  submitted  for  in- 
creased remuneration  for  the  oxygen 
therapy  service  were  approved; 

□  A  letter  from  the  Department  "went 
some  way  towards  meeting"  the  Com- 
mittee's request  that  Area  Chemist  Con- 
tractors Committees  be  allowed  to  collect 
the  Central  NHS  levy  on  a  statutory  basis; 

□  Replies  had  been  received  from  87  of 
the  98  ACCC  on  the  proposed  contract ; 

□  The  amended  constitution  of  the  Cen- 
tral Committee  was  approved; 

□  The  ACCC  representatives  conference 


is  to  be  postponed  from  June  1  to  Sep- 
tember 21; 

[j  A  special  meeting  of  the  Committee  is 
to  be  called  to  consider  what  action 
should  be  taken  if  the  general  practioners' 
threat  to  resign  from  the  NHS  ever 
materialised; 

□  It  is  the  responsibility  of  ACCC  repre- 
sentatives on  the  Family  Practitioner 
Committee  to  ensure  that  the  FPC  and, 
if  necessary,  the  Community  Health  Coun- 
cil, were  aware  of  the  implications  for 
the  pharmaceutical  service  in  the  planning 
of  health  centres  and  group  surgeries. 

Shopworkers  to  press 
for  £35  a  week? 

Shopworkers  could  be  pressing  for  £35 
for  a  35  hour  working  week  in  their 
next  round  of  wage  negotiations. 

A  number  of  motions  on  the  agenda 
for  the  annual  delegate  meeting  later  this 
month  of  the  Union  of  Shop,  Distributive 
and  Allied  Workers  embody  the  principle 
of  £35  lor  a  working  week  of  35  hours. 
One  motion  calls  upon  the  Union's 
Executive  to  go  forward  for  "a  substantial 
increase  in  basic  pay",  not  only  to  com- 
pensate for  the  rise  in  the  cost  of  living, 
but  also  to  bring  about  an  improvement 
in  the  living  standards  of  distributive 
workers,  adding  that  the  meeting  "is 
opposed  to  wage  restraint  of  any  form." 

Other  motions  call  for  a  more  militant 
stand  to  be  taken  by  the  Union  on  wage 
negotiation,  the  incorporation  of  threshold 
payments  into  basic  rates,  and  the  pay- 
ment of  "unsocial  hours"  premiums  for 
Saturday  working.  An  additional  day's 
holiday  at  Christmas,  shorter  trading 
hours,  and  the  closing  of  all  retail  shops 
on  Saturdays  are  also  proposed. 

□  A  settlement  giving  Co-operative 
society  workers  a  minimum  of  £29  a  week 
by  August  in  two  stages  has  been  recom- 
mended by  the  National  Wages  Board  and 
the  Trade  Union  Negotiating  Committee 
for  Retail  Co-operative  Employment. 
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'Chemist'  title  in  advertising: 
must  'pharmacy  follow? 


A  warning  that  tr.e  restricted  title  "phar- 
macy" may  have  to  be  permitted  in 
advertising  if  the  profession  decides  that 
"chemist"  is  acceptable, "  has  come  from 
the  secretary  and  registrar,  Mr  D.  F.  Lewis. 

It  is  contained  in  a  letter  to  Mr  R.  P. 
Marr,  superintendent  pharmacist,  Forbes 
Johnson  Ltd,  Dundee,  following  his  "open 
letter"  to  the  president  of  the  Society  as 
published  in  C&D  March  22  (p393).  Mr 
Marr  had  asked  for  a  clear  directive  on 
the  use  of  restricted  titles  and  gave  notice 
that  his  company  would  use  the  title 
"pharmacy"  in  advertising  if  it  were  not 
received.  Mr  Lewis  says  the  president  may 
decide  to  put  the  matter  to  the  Ethics 
Committee  at  this  week's  Council  meeting 
but  meanwhile  he  states  there  have  been 
no  "recent  decisions"  by  the  Society  on 
the  matter  and  the  policy  is  as  set  out  in 
the  Statement  upon  Matters  of  Professional 
Conduct.  The  secretary  and  registrar  draws 
attention  to  Council's  motion  to  be  put 
before  the  Branch  Representative  meeting 
in  May:  "That  it  is  the  opinion  of  this 
meeting  that  paragraph  6  of  the  Statement 
upon  Matters  of  Professional  Conduct 
does  not  require  amendment  and  the 
terms  'chemist'  and  'pharmacy'  should 
not  be  used  in  any  advertising." 

Mr  Lewis  goes  on:  "If  it  should  be 
decided  that  the  Statement  upon  Matters 
of  Professional  Conduct  should  be  modified 
and  the  use  of  the  restricted  title  'chemist' 
allowed  in  advertising  then  the  general 
use  of  the  restricted  title  'pharmacy'  in 
advertising  must  follow. 

Co-ops  may  not  use  'chemist' 

"As  you  know  it  is  not  legally  per- 
missible for  a  Co-operative  Society  to  use 
the  title  'chemist'  unless  the  superintendent 
pharmacist  is  a  member  of  the  board  of 
directors.  As  far  as  I  am  aware,  no 
Co-operative  Society  has  a  board  of  direc- 
tors and  so  they  use  the  title  'pharmacy'. 
In  your  letter  you  have  drawn  attention  to 
a  particular  difficulty  connected  with  the 
use  of  the  word  'pharmacy'.  The  advertise- 
ment in  question  was  inserted  by  a  national 
body  representing  the  CJo-operative  move- 
ment as  a  whole  and  not  by  an  individual 
Society.  Such  advertisements  have  in  the 
past  been  inserted  by  individual  societies 
and  in  the  last  year  action  has  been  taken 
through  the  superintendent  pharmacist  of 
the  Society  concerned  and  successfully  in 
each  case.  We  are  still  in  the  process  of 
negotiation  with  the  Co-operative  move- 
ment nationally  and  we  have  no  reason 
to  assume  that  we  will  be  unsuccessful. 
The  strength  of  our  representations  will 
of  course  be  affected  seriously  if  it  is 
decided  that  the  title  'chemist'  can  be  used 
in  advertising." 

Mr  Lewis  concludes  by  regretting  that 
Mr  Marr's  letter  was  sent  to  the  phar- 
maceutical Press  without  first  allowing  the 


president  opportunity  of  a  reply.  "It  is 
difficult,  it  not  impossible,  to  conduct 
correspondence  of  this  nature  in  public 
and  it  seems  to  me  that  your  letter  will 
contribute  nothing  to  a  solution  of  the 
difficulty  which  faces  the  profession.  On 
the  other  hand  it  will  do  a  great  deal  to 
exacerbate  the  position." 

In  reply,  Mr  Marr  agrees  to  await  the 
outcome  of  the  Branch  Representatives 
meeting  but  makes  the  following  comments 
on  behalf  of  his  board: 

□  We  are  at  a  loss  to  understand  why  the 
Society  'negotiates'  with  the  Co-operative 
movement  to  try  to  stop  them  using  the 
word  'pharmacy'  whereas  it  summons 
members  of  its  sister  body  of  fellow- 
pharmacists — the  NPU — to  appear  before 
the  Statutory  Committee.  Surely  this  lends 
credence  to  recent  suggestions  that  a 
situation  is  developing  in  which  everyone 
may  use  the  word  'chemist'  except  mem- 
bers of  the  Pharmaceutical  Society. 

□  We  think  that  there  is  a  distressing 
tendency  for  the  Council  to  formulate 
rules  for  'professional'  conduct  which 
appear  dubious  in  intent  to  outside 
observers.  Far  from  enhancing  the  phar- 
macist's image  in  the  community  these 
raise  suspicions  that  certain  members  of 


The  Safety  Packaging  for  Medicines  Bill, 
sponsored  by  Mrs  Jill  Knight  MP,  was 
published  last  week  (HM  Stationery 
Office,  Commons  Bill  47,  4p). 

Tne  Bill  would  "make  it  compulsory  for 
all  medicines  which  could  be  fatal  to 
young  children  to  have  child-resistant 
opening  devices  fitted."'  It  seeks  to  make  it 
unlawful  for  any  person  to  sell  or  supply 
to  the  public  any  medicinal  product  "of 
such  nature  or  strength  as  could  be  fatal 
if  ingested,  inhaled  or  otherwise  used  by 
a  child"  unless  such  a  product  is  sold, 
supplied  or  dispensed  "in  a  container  fitted 
with  a  child-resistant  opening  device  or  in 
a  special  strip-pack." 

A  child-resistant  opening  device  is  de- 
fined as  one  which  fulfills  the  require- 
ments of  the  Medicines  Commission  or 
other  appropriate  authority.  After  consult- 
ation with  the  Medicines  Commission, 
the  Secretary  of  State  would  determine 
whether  a  product  if  laken  other  than 
prescribed,  constitutes  a  hazard  and  thus 
be  subject  to  the  subsequent  Act.  The 
Secretary  would  be  given  the  power  to 
exempt  by  regulations  the  sale  or  supply 
to  elderly  or  handicapped  people,  and  it 
would  be  up  to  him  to  appoint  the 
effective  date  of  the  subsequent  Act  bet- 
ween January  1  and  July  1,  1976.  Penalties 
would  be  a  fine  up  to  £400  on  summary 
conviction,  or  on  conviction  or  indictment 


the  Society  would  like  to  dissociate  them- 
selves from  the  'mere  traders'  who  have 
served  the  profession  and  the  public  so 
well  for  so  many  years. 

□  When  one  appreciates  that  every  time 
a  solicitor  or  a  chartered  accountant 
advertises  in  the  Press  that  he  has  a  house 
or  business  for  sale  he  appends  the  word 
'solicitor'  or  'chartered  accountant'  in  spite 
of  the  'no-advertising'  rules  of  these 
honorable  professions;  one  wonders  if 
there  is  not  room  for  a  slightly  different 
approach  to  this  question  which  is  causing 
so  much  concern. 

□  An  alternative  motion  for  the  May 
meeting  is  suggested  so  that  paragraph  6 
would  read  "The  term  'dispensing  chemist' 
may  be  used  simply  as  a  personal  descrip- 
tion on  the  facia  or  other  appropriate 
position  on  a  pharmacy,  on  labels,  or  on 
business  stationery  and  in  telephone  or 
other  directories  and  in  advertisements  in 
the  Press  only  provided  that  it  is  used 
directly  in  association  with  the  name  of 
the  individual  or  firm  concerned,  is  not 
qualified  in  any  way  and  forms  no 
part  of  the  general  content  of  the 
advertisement." 

Mr  Marr  fails  to  see  why  his  exchange 
with  Mr  Lewis  should  not  have  been  con- 
ducted in  public — "or  at  least  that  part  of 
the  public  which  reads  the  pharmaceutical 
Press."  He  concludes:  "Open  discussion  is 
surely  the  democratic  way  of  arriving  at 
a  solution  acceptable  to  all  of  us.  Let  us 
hope  that  all  those  who  are  to  vote  on  this 
issue,  and  in  whose  hands  our  future  lies, 
will  carefully  re  appraise  their  thoughts 
as  to  what  really  does  or  does  not  maintain 
the  respect  of  a  profession  in  the  com- 
munity and  make  sure  that  pre-conceived 
notions  and  sectional  prejudices  are  not 
allowed  to  produce  a  result  which  could 
alienate  a  large  part  of  the  Society." 


a  fine,  up  to  two  years  imprisonment,  or 
both. 

The  Bill  is  due  to  be  read  a  second  time 
in  the  Commons  on  April  18,  and  Dr. 
David  Owen,  Minister  of  State,  Depart- 
ment of  Health,  announced  recently  that 
he  hoped  to  make  a  statement  on  child- 
resistant  closures  this  month  {C&D,  last 
week,  p441). 

Ted  Wentz  receives  final  adjustments 
to  his  Wella  Lola  car  seconds  before 
the  start  of  the  European  Formula  Two 
Championship,  sponsored  by  Wella 
Great  Britain  Ltd,  and  held  at 
Thruxton  Park  on  Easter  Monday 


Private  member's  safety  packs  Bill  published 


12  April  1975 


Chemist  &  Druggist  475 


Council  to 
reconsider 
boundaries? 


London  branches  of  the  Pharmaceutical 
Society  have  been  given  hope  that  Coun- 
cil would  delay  the  introduction  of  new 
boundaries  until  1976  when  it  met  this 
week  (see  C&D,  March  29,  p  409).  Chil- 
tern  Region  representatives  met  a  Council 
member  and  Society  officers  last  week  and 
there  were  indications  that  some  of  the 
proposed  boundaries  might  be  altered, 
perhaps  allowing  an  NHS  district  to  be  a 
branch,  provided  that  the  boundaries  co- 
incided with  those  of  the  NHS. 

A  number  of  branches  which  were  to 
be  absorbed  into  larger  groupings  have 
objected  strongly  to  the  proposals.  Enfield 
branch,  at  an  emergency  meeting  last 
week,  asked  first  for  retention  of  the  status 
quo,  alternatively  for  the  branch  boun- 
dary to  be  that  of  the  Enfield  NHS  dis- 
trict. In  any  event,  it  was  decided  to 
continue  in  being  the  existing  Enfield 
Pharmacists'  Association. 

It  is  understood  that  Council  will  con- 
sider a  new  proposal  that  the  redesigned 
branches  should  hold  annual  meetings  at 
the  beginning  of  1976  to  form  "shadow 
committees"  ready  to  take  over  in  April. 
North-west  London  branch  representatives 
will  be  meeting  on  April  28  to  discuss  the 
situation. 

Management  efficiency 
in  dispensing 

One  important  reason  why  vast  surpluses 
of  drugs  are  collected  in  unwanted  medi- 
cines campaigns  could  be  that  patients 
lack  sufficient  motivation  to  take  their 
prescribed  medicines.  Dr  I.  F.  Jones  told 
students  at  a  short  residential  course  at 
Bradford  University  on  Monday  that  the 
pharmacist  could  play  a  major  part  in 
reducing  this  wastage  by  making  sure 
patients  knew  exactly  how  to  take  their 
drugs.  He  should  ensure  for  example,  that 
an  antibiotic  course  of  therapy  was  a 
course  and  was  not  discontinued  when 
the  patient  felt  better. 

Patients  paid  a  great  deal  for  the  NHS 
— through  taxation,  National  Insurance 
contributions  and  prescription  charges — 
and  therefore  they  deserved  value  for 
money.  Information,  guidance  and  re- 
assurance were  necessary  after  every  sur- 
gery visit  if  medication  was  to  be  used 
efficiently,  and  perhaps  more  should  be 
done  to  make  the  advisory  consultation 
between  pharmacist  and  patient  a  routine 
with  every  prescription. 

The  theme  of  the  course,  which  was 
sponsored  by  Scholl  (UK)  Ltd  and  orga- 
nised by  Drs  J.  G.  Booth  and  I.  F.  Jones 
who  head  the  pharmacy  practice  research 
unit  at  the  University,  was  "The  Drug 
Tariff  and  management  efficiency  in  the 


Mr  Wolpert  of 
Eastern 
Wholesale 
Chemists 
presents  Mr 
Lucas  of  Seefelds 
Chemists,  London 
SW5,  with  tickets 
for  a  Paris 
weekend  holiday. 
Mr  Lucas  was  a 
joint  first-prize 
winner  in  a 
recent  Arrid  Plus 
competition  run 
by  Carter 
Wallace  Ltd 


NHS  general  pharmaceutical  service".  Dr 
Jones  described  two  other  areas  in  which 
the  pharmacist  needed  to  be  efficient — 
stock  holding  and  prescription  endorse- 
ment. He  was  expected  to  contribute  to- 
wards reducing  the  cost  of  the  national 
drug  bill  by  carrying  stocks  of  drugs 
appropriate  to  the  demand  he  had  to 
satisfy,  and  making  economies  in  pack 
sizes  where  possible. 

The  State  had  provided  for  contractors 
to  claim  for  full  reimbursement  of  costs 


but  many  were  falling  far  short  of  this 
by  not  making  proper  use  of  the  Drug 
Tariff.  Many  prescriptions  were  not  en- 
dorsed fully  or  clearly  and  ambiguity  led 
to  difficulties  for  the  processing  officers 
and  delays  in  reimbursement  at  a  time 
when  cash  flow  problems  were  already 
severe.  Time  spent  endorsing  prescrip- 
tions was  paid  for;  the  State  expected  a 
minimum  standard  of  efficiency  and  "those 
who  are  inefficient  are  so  at  their  own 
expense". 


One  fifth  OTC  laxatives  ineffective 


The  US  Food  and  Drug  Administrations 
OTC  laxative  panel  has  rejected  20  per 
cent  of  ingredients  it  studied  as  either 
ineffective  or  unsafe. 

The  panel  reviewed  more  than  100  in- 
gredients used  in  an  estimated  25,000 
laxative,  antidiarrhoeal,  emetic  and  anti- 
emetic-OTC  products  in  the  US.  In  all 
101  ingredients  were  evaluated,  50  being 
judged  to  be  safe  and  effective,  30  rated 
as  needing  further  study,  and  21  judged 
either  ineffective  or  unsafe. 

Following  a  period  for  public  comment 
and  FDA  evalution,  a  monograph  will 
be  issued  for  all  products  using  ingred- 
ients reviewed  by  the  panel,  and  it  will 
constitute  an  official  FDA  "recipe  book" 
for  safe  and  effective  products  acceptably 
formulated  and  adequately  labelled  for 
use  without  physician  supervision.  Manu- 
facturers whose  products  contain  ingred- 
ients judged  less  than  effective  will  have 
the  option  of  reformulating  them  to  meet 
the  FDA  monograph  or  develop  scientific 
justification  for  continuing  to  use  those 
ingredients  judged  by  the  FDA  and  its 
expert  advisors  as  needing  further  study. 

The  major  sub-category  affected  by  the 
report  is  laxatives,  where  the  panel  found 
that  60  per  cent  of  the  70  ingredients  were 
effective,  19  per  cent  needed  further  study, 
and  21  per  cent  were  judged  ineffective  or 
unsafe.  The  panel  also  reported  that  there 
was  a  widespread  misuse  of  self-prescribed 
laxatives. 

Of  the  22  ingredients  in  anti-diarrhoeal 
products,  four  were  judged  effective: 
opium  powder,  tincture  of  opium,  pare- 
goric and  polycarbophil.  More  than  half 
of  the  ingredients,  including  kaolin  were 


judged  to  need  further  clinical  studies  to 
confirm  manufacturers'  claims. 

Three  out  of  eight  ingredients  in  anti- 
emetics were  rated  effective  for  relief  of 
motion  sickness,  and  the  panel  recom- 
mended that  specific  warnings  should  be 
required  on  all  anti-emetics  to  alert  users 
to  the  possibility  of  side  effects  including 
reduced  bowel  function,  aggravation  of 
prostate  trouble,  and  glaucoma.  Only  one 
emetic  ingredient,  ipecac  syrup,  was  evalu- 
ated and  it  was  judged  effective. 

Numark  wholesaler 
declares  'full  house' 

L.  Rowland  &  Co  Ltd,  the  Numark  Whole- 
saler for  N.  Wales  and  Chester  has 
notified  independent  Chemists  Marketing 
Ltd  that  it  is  unable  to  accept  any  increase 
in  membership  for  the  present  and  has 
declared  a  "full  house"  at  its  Wrexham 
depot  at  a  membership  of  70  per  cent. 

The  company  considers  it  imprudent  to 
risk  the  consistency  and  continuity  of  its 
service  to  include  others  ahead  of  the 
seasonal  demands  in  coastal  resorts,  which 
cannot  presently  be  determined.  The  posi- 
tion will  be  reviewed  later. 
□  Numark  promotions  for  May  are : 
Sunsilk  shampoo,  Kotex  Simplicity,  PLJ, 
Checkwate,  Fynnon  spa  and  herbal  bath 
salts,  Fynnon  spa  and  herbal  liquid,  Pearl 
Drops.  Right  Guard  deodorant.  Right 
Guard  antiperspirant,  and  Fairy  toilet 
soap.  All  promotion  material  will  carry  a 
"maypole"  motif  and  there  will  be  a  5p 
coupon  in  national  Press  advertising  re- 
deemable against  Pearl  Drops. 
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24  reasons  for  dispensing  Larodopa 


WSm 


The  first  twenty-three 
are  money:  23x10p=£2.30 
-the  amount  you  save 
on  every  200  tablets 
dispensed  compared  with 
the  most  expensive  brand. 
In  tact,  Larodopa  is  the 
most  economical  and  most 
frequently  prescribed  brand 
of  levodopa  tablets. 

The  twenty-fourth  reason 
is  that  Larodopa  is  available 
as  double-scored,  500mg 
tablets  only.  So  one  strength 
will  fill  all  your  levodopa 
tablet  prescriptions  and 
simplify  your  storage  problems. 

Larodopa 

Levodopa  at  the  lowest  price 


Further  information  is  available  on  request.  Roche  Products  Limited,  15  Manchester  Square,  London  W1M  6AP  J470027 
Larodopa  is  the  trade  mark  for  Roche  pharmaceutical  preparations  containing  levodopa. 
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Mr  A.  E.  Trice,  MPS,  who  has  been 
appointed  chief  advisory  pharmacist  of 
the  Wellcome  Medical  Division  (see  p499), 
studied  initially  for  the  Pharmaceutical 
Chemist  diploma  at  Plymouth  College  of 
Technology,  moving  later  to  the  Welsh 
School  of  Pharmacy.  Hospital  appoint- 
ments followed  qualification;  at  the  Royal 
Berkshire  Hospital,  Reading,  St.  Thomas's 
Hospital  (where  he  became  senior  phar- 
macist in  charge  of  sterile  fluid  produc- 
tion). In  1967  he  became  deputy  chief 
pharmacist  at  St  George's  Hospital  and 
moved  to  a  similar  post  at  the  London 
Hospital  in  1969  where  he  was  responsible 
for  the  ward  pharmacy  service  and  was 
involved  in  the  development  of  a  drug 
information  centre.  He  joined  the  Well- 
come Foundation  in  February  1973  as  an 
advisory  pharmacist.  Mr  Trice's  wife  and 
father  are  both  pharmacists. 
Mr  Norman  Stringer,  a  director  of  Eus- 
tace &  Partners  Ltd,  has  been  appointed 
president  of  the  National  Association  of 
Shopfitters.  Mr  Stringer  progressed  from 
the  shop  floor  to  foreman,  to  setting  out, 
to  estimating  and  then  to  being  a  director 
of  Harris  &  Sheldon  Contracts  Ltd.  When 
they  closed  down  their  specialist  shop- 
fitting  activities  in  1969,  he  joined  the 
board  of  Eustace  &  Partners  Ltd. 

Mrs  M.  J.  B.  Jones  retired  at  the  end  of 
March  after  35  years  service  with  Riddell 
Products  Ltd,  10  Dunbridge  Street,  London 
E2  6JB.  A  director  of  the  company,  Mrs 
Jones  was  a  very  active  and  familiar 
figure  at  trade  shows  and  exhibitions.  The 
name  Jones  remains  in  the  company; 
daughter-in-law,  Mrs  J.  Jones,  has  been 
appointed  a  director. 

Mr  C.  M.  Wright,  chairman  of  the 
Chemical  and  Allied  Products  Industry 
Training  Board  since  its  formation  in 
October  1967,  is  retiring  at  the  end  of 
April.  He  will  be  succeeded  by  Mr  Horace 
Wright. 

Mr  J.  C.  Bloomfield,  FPS,  member  of 
Council,  and  Mr  R.  Hoare,  FPS,  president 
of  the  Association  of  British  Pharmaceu- 
tical Industry,  have  been  re-appointed  to 
the  Advisory  Council  on  the  Misuse  of 
Drugs  for  a  further  three  years. 


Topical  reflections 


BY  XRAYSER 


Control 


It  is  of  particular  interest  that  the  publication  of  some  of  the  material 
presented  to  the  conference  of  the  British  Society  for  the  History  of 
Pharmacy  should  coincide  with  the  issue  of  the  National  Pharmaceutical 
Union's  comments  relating  to  personal  control  in  pharmacies.  One  of  the 
papers  given  at  Edinburgh  quoted  from  a  document  of  the  early  18th 
century  in  which  the  question  was  asked:  "How  can  the  surgeon-apothecary 
be  in  his  shop  qua  apothecary,  overseeing  the  dispensing  of  the  physician's 
receipts,  as  he  ought  to  do,  and  at  the  same  time  qua  chirurgeon,  [be]  in 
the  remotest  part  of  the  town  or  the  country  performing  chirurgical 
operations?"  ( p41 1 ). 

The  question  is  logical,  and  it  is  the  same  that  has  to  be  asked  in  1975, 
whether  by  the  latter-day  apothecary,  according  to  his  conscience  and 
peace  of  mind,  or  by  someone  who  seems  to  be  testing  the  strength  of  the 
elastic  by  seeing  just  how  far  it  will  stretch.  I  have  served  the  whole  of 
a  fairly  lengthy  career  in  pharmacies  which  were  very  clearly  in  full 
pharmaceutical  control  at  ali  times. 

It  might  be  well  to  look  at  the  matter  from  the  standpoint  of  someone 
other  than  the  person  legally  responsible  for  the  supervision,  namely  an 
unqualified  member  of  staff.  It  is  obvious  that  the  ultimate  responsibility 
is  that  of  the  pharmacist,  whether  he  has  gone  off  to  a  golf  outing  or 
merely  slipped  down  the  road  to  cut  off  somebody's  leg.  The  fact  is  that 
it  does  not  take  thirty  seconds  for  something  to  go  wrong — something  that 
would  not  have  taken  place  had  he  been  "overseeing",  to  use  the 
18th  century  expression.  And  if  the  incident  has  serious  repercussions,  as 
it  might,  the  pharmacist  is  legally  and  personally  responsible. 

But  has  he  no  thought  for  the  feelings  of  the  assistant?  I  submit  that 
he  ought  to  have,  for  if  that  assistant  knew  all  the  answers,  she  would  be 
qualified.  And  though  not  legally  qualified  or  responsible,  the  assistant 
would  go  through  life  with  a  very  heavy  load.  Pharmaceutical  legislation 
is  so  complex  today  that  even  the  qualified  person  is  not  always,  or 
immediately,  aware  of  the  intricacies  of  the  law. 

Qualification 

I  have  always  felt  that  far  from  being  unjust  or  a  hindrance,  the  provisions 
are  a  recognition  of  the  fact  that,  whatever  drugs  you  may  purchase  from 
a  pharmacy,  the  pharmacist  is  clearly  recognised  as  a  responsible  and 
qualified  person.  And  that  is  based  on  his  physical  presence  in  the 
pharmacy  at  all  times.  Gilbert's  Mikado  has  been  reminding  us  of  the 
principles  of  it  at  the  Savoy  recently,  when  he  says  "There  is  nothing 
about  not  knowing,  or  having  no  notion,  or  not  being  there."  I  do  not  think 
there  is  any  need  for  the  courts  to  define  personal  control.  The  pharmacist 
himself,  without  any  interpretation  by  the  courts,  ought  to  be  able  to  grasp 
the  meaning  and  the  intention  of  the  legislation,  and  he  would  do  little 
to  enhance  his  status  as  a  professional  man  if  he  sought  to  equate  the 
pharmacy  with  a  general  store. 

Dedication 

In  another  contribution  in  Edinburgh,  dealing  with  the  history  of 
pharmacy  at  the  Royal  Infirmary  there,  it  was  laid  down  that  the  apothecary 
in  charge  of  the  shop  "shall  be  one  educated  in  pharmacy,  who  is 
unmarried  and  lives  in  the  Infirmary  without  any  other  Business."  That 
shows  dedication,  which  is  all  one  can  ask,  though  I  might  not  go  so  far 
as  to  lay  down  conditions  of  celibacy — or  perhaps  they  did  not  pay  enough 
to  support  two. 
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D  eath  of 

Donald 

Sparshott 

The  death  of  Mr  D.  E.  Sparshott,  MA, 
MPS,  occurred  during  the  early  hours 
of  April  8.  Donald  Sparshott,  who 
qualified  in  1929,  had  been  a  member 
of  the  Council  of  the  Pharmaceutical 
Society  since  1964,  its  vice-president  in 
1969-70  and  president  1973-74.  He  was 
formerly  chief  pharmacy  superintendent 
of  the  Boots  organisation  and  was  for 
many  years  a  member  of  the  Central  NHS 
(Chemist  Contractors)  Committee.  Whilst 
being  a  member  of  the  Statutory  Com- 
mittee of  the  Pharmaceutical  Society,  he 
had  also  served  on  the  Poisons  Board. 

To  those  who  attended  the  meetings  of 
the  British  Pharmaceutical  Conferences, 
he  was  known  as  a  "regular",  being  local 
treasurer  when  the  Conference  met  at 
Nottingham  in  1952.  Although  very  much 
concerned  with  pharmaceutical  politics, 
he  had  many  wider  interests.  A  collector 
of  drug  jars  and  mortars,  he  was  a  com- 
mittee member  of  the  British  Society  for 
the  History  of  Pharmacy.  In  "local 
politics",  he  was  a  member  of  the  West 
Bridgford  Urban  District  Council,  and 
he  was  also  on  the  Nottingham  No  4 
Hospital  Management  Committee  until  it 
was  "reorganised".  There  were  few  com- 
mittees of  the  Pharmaceutical  Society's 
Council  on  which  he  had  not  served. 

He  was  featured  in  the  C&D's  "Figures 
of  the  Pharmaceutical  World",  February 
1962,  pi  23. 

Mr  J.  M.  T.  Ross  writes:  "It  would 
take  several  volumes  of  anecdote  to  cap- 
ture even  a  few  of  the  facets  of  the  com- 
plex, illusive  character  of  Donald  Spar- 
shott. The  facts  and  figures  of  his  distin- 
guished career  in  pharmacy  speak  for 
themselves  but  give  little  information 
about  the  man  behind  the  facade. 

Protective  shell 

The  adjectives  which  come  most  readily 
to  mind  to  describe  Donald  and  those  he 
would  have  chosen  himself  are:  contrary, 
contradictory  and  awkward,  but  to  those 
of  us  who  knew  him  well,  these  words 
describe  only  the  protective  shell  with 
which  he  armoured  a  wealth  of  intelli- 
gence, compassion  and  sensitivity. 

He  was  an  outstanding  individualist 
who,  to  use  the  modern  idiom,  "did  his 
own  thing  in  his  own  way"  often  to  the 
consternation  of  his  friends.  He  had 
strong  views  for  which  he  fought  tenaci- 
ously and  without  regard  to  the  risk  of 
alienating  his  colleagues.  He  was  much 
admired  for  his  singleness  of  purpose. 

Whether  you  admired  or  disagreed  with 
him,  you  could  not  be  indifferent  to  him 
and  there  are  many,  of  whom  I  am  one, 
who  will  feel  a  real  sense  of  loss  and 
think  the  world  a  less  colourful  place 
without  him," 


Mr  J.  Charlton,  secretary,  Central  NHS 
(Chemist  Contractors)  Committee  writes: 
"Of  the  debt  owed  to  Donald  Sparshott 
by  so  many  branches  of  his  profession  of 
pharmacy  others  will  be  writing;  this 
tribute  is  to  the  way  in  which  he  served 
all  chemist  contractors  as  a  member  of 
the  Central  NHI  (Chemist  Contractors) 
Committee  from  1941  to  1948  and  of  the 
succeeding  NHS  committee  from  1948 
until  1965.  During  his  twenty-four  years' 
membership  of  these  committees  Mr  Spar- 
shott served  on  most  of  their  subcom- 
mittees, taking  an  active  part  in  negotia- 
tions with  the  Ministry  of  Health  and 
later  with  DHSS  both  prior  to  the  intro- 
duction of  the  NHS  in  1948  and  subse- 
quently in  seeking  improvements  in 
remuneration  and  in  the  terms  of  service 
for  chemists. 

It  is  indicative  of  the  esteem  in  which 
he  was  held  by  his  colleagues  that  when 
he  retired  in  1965  the  members  and 
officers  of  the  Central  Committee  had  a 
bell  mortar  and  pestle  specially  cast  for 
him  at  the  Whitechapel  Bell  Foundry,  the 
mortar  was  embossed  with  the  initials 
D.E.S.  and  engraved  "Member  of  Central 
NHI  and  Central  NHS  (Chemist  Con- 
tractors) Committee,  1941-1965." 

Mr  J.  Bloomfield  writes:  I  first  met 
Donald  Sparshott  some  20  years  ago 
through  a  common  interest  in  the  history 
of  pharmacy.  We  both  served  as  col- 
leagues on  the  Society's  history  of  phar- 
macy committee  to  which  he  contributed 
a  great  deal  of  expertise  and  knowledge. 
Subsequently  he  played  an  active  part  in 
the  formation  of  the  British  Society  for 
the  History  of  Pharmacy  and  was  a  keen 
supporter  of  all  its  activities.  A  specialist 
collector  of  pharmaceutical  antiques,  he 
derived  a  great  deal  of  pleasure  from 
attending  auction  sales  of  pharmaceutical 
artifacts.  He  was  a  confirmed  conference 
supporter  both  at  home  and  overseas, 
regularly  attending  the  British  Pharma- 
ceutical Conference  as  well  as  the  Franco- 
British,  FIP,  and  international  congresses 
for  the  history  of  pharmacy. 

He  made  many  contacts  and  friends  as 
a  result  of  these  meetings.  He  took  great 
pride  that  he  was  an  honours  graduate  of 
Selwyn  College,  Cambridge,  and  it  gave 
him  considerable  pleasure  and  satisfaction 
when  the  BSHP  held  its  annual  conference 
at  the  college  last  year. 

Donald  was  a  controversial  figure  in 
pharmacy,  being  very  much  an  individu- 
alist. His  extensive  knowledge  on  a 
variety  of  subjects  he  used  to  the  fullest 
extent  in  the  service  of  the  profession.  A 
man  of  many  parts,  he  was  something  of 
a  paradox.  Kindly,  sympathetic  and  gen- 
erous when  dealing  with  benevolants,  he 
took  considerable  interest  in  the  running 
of  Birdsgrove  House.  In  contrast  he  could 
be  dogmatic  in  the  views  he  expressed  and 
sometimes  paid  little  regard  to  the 
opinions  or  feelings  of  others.  He  could 
be  very  awkward  and  this  alienated  him 
from  some  people,  but  despite  these  feel- 
ings his  good  qualities  endeared  him  to 
many  and  his  contribution  to  the  advance- 
ment of  pharmacy  was  considerable. 

We  shall  miss  his  genial  personality  and 
companionship  and  we  share  the  sorrow 
of  his  family  in  the  sad  loss. 

The  funeral  will  be  at  St.  Giles  Church, 
West  Bridgford,  Nottingham,  on  April  14 
at  1.45  pm, 
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Other  deaths 


Brown:  On  March  30,  Mr  Stanley  Vinceni 
Brown,  FSVA,  1  Medallion  Place,  Thames 
Reach,  Maidenhead,  Berks,  aged  67.  Mi 
A.  E.  Hollington  writes:  The  sudder 
death  of  Mr  Brown  has  removed  a  wel 
known  figure  from  a  family  which  ha; 
served  pharmacy  since  the  earliest  year: 
of  the  century.  With  his  brother,  the  latt 
Mr  J.  W.  Brown,  he  followed  his  fathe 
into  the  firm  of  Orridge  &  Co,  founde< 
by  Benjamin  Brogden  Orridge  in  1846 
wholly  connected  with  valuation  work  ii 
various  forms,  for  pharmacists.  The  wholi 
of  his  business  life  of  50  years  was  spen 
with  this  company  and  its  successor. 

For  many  years  he  was  managing  dir 
ector  of  Orridge  &  Co,  and  on  its  merge 
with  Ernest  J.  George  &  Co,  he  becami 
joint  governing  director  of  George 
Orridge  &  Co,  with  Mr  J.  E.  Rushton 
and  on  the  latter's  retirement,  chairman 
He  had  a  sharp  and  penetrating  mind 
great  force  of  character  and  while  main 
taining  much  respect  for  pharmaceutica 
tradition,  he  was  always  ready  to  adjus 
to  changing  circumstances  and  demand 
of  modern  life.  His  great  expertise,  an< 
his  counsel  and  guidance,  were  always  a 
the  disposal  of  clients  and  colleagues,  b; 
whom  he  will  be  greatly  missed. 

Hosie:  On  March  28,  Mr  John  Hosie 
MPS,  29  Priory  Walk,  Melrose,  Roxburg 
shire.  Mr  Hosie  qualified  in  1929. 
Menzies:  On  March  31,  Mr  John  Men 
zies,  MPS,  5  Sillars  Meadow,  Irvine 
Ayrshire.  Mr.  Menzies  qualified  in  193C 

Oakley:  On  March  27,  Professor  Cyri 
Leslie  Oakley,  CBE,  FRS,  distinguishe< 
bacteriologist  and  head  of  immunolog; 
department,  Wellcome  Research  Labor 
atories,  Beckenham,  Kent,  1947-53.  H 
was  then  appointed  Brotherton  Professo 
ot  Bacteriology,  University  of  Leeds 
From  1956-59  he  was  president  of  th 
Association  of  Scientific  Workers. 


News  in  brief 

□  The  Misuse  of  Drugs  (Designatior 
(Amendment)  Order  1975  published  las 
week  (HM  Stationery  Office,  SI  No  49f 
3p)  adds  4-bromo-2,  5-dimethoxy-o 
methyl-phenethylamine  to  the  Schedule  o 
the  Misuse  of  Drugs  (Designation)  Orde 
1973  from  May  1. 

□  The  Misuse  of  Drugs  (Amendmeni 
Regulations  1975,  published  last  wee 
(HM  Stationery  Office,  SI  No  499,  4p 
add  to  Schedule  1  of  the  Misuse  of  Drug 
Regulations  1973  preparations  of  difenoxi 
containing  "not  more  than  05  milli 
grammes  of  difenoxin  and  a  quantity  o 
atropine  sulphate  equivalent  to  at  leas 
5  per  cent  of  the  dose  of  difenoxin"  i 
each  dosage  unit;  further,  the  Regulation 
add  difenoxin  to  Schedule  2  and  4-bromo-^ 
5-dimethoxy  -  a  -  methylphenethylamine  t 
Schedule  4  of  the  same  Regulations.  Th 
changes  are  effective  May  1. 

□  Kimberly-Clark  Ltd.  have  appealed  t 
the  Chancellor  of  the  Exchequer  to  reliev 
feminine  protection  products  from  VA'l 
In  the.  event  of  a  multi-rate  VAT  syster 
being  introduced  in  the  Budget,  he  i 
urged  to  ensure  that  they  bear  the  min 
mum  rate. 
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New 
products 


Oral  hygiene 

New  Jordan  toothbrush 

T4,  the  new  Jordan  toothbrush,  is  said  to 
be  the  result  of  close  co-operation  by  the 
makers  with  the  Scandinavian  dental 
authorities.  The  toothbrush  retains  the 
characteristic  "v"  tufts  of  other  Jordan 
brushes,  but  has  some  new  features:  a 
slim  curved  neck  designed  to  follow  the 
contours  of  the  teeth,  a  longer  handle  for 
easier  access  to  the  back  teeth,  and  a 
"revolutionary"  grip  to  "encourage  users 
to  clean  their  teeth  correctly".  The 
brushes  (adult  £0  30;  child  £0  23)  come  in 
a  range  of  five  colours— red,  blue,  lilac, 
yellow,  green — with  hard,  medium  or  soft 
bristles,  and  will  be  packed  in  colour- 
coded  cellowrap  and  delivered  ready  for 
display  on  a  plastic  base  unit. 

Wilkinson  Sword,  who  distribute  Jordan 
toothbrushes,  will  be  supporting  the  pro- 
duct by  television  advertising  in  the 
London  area  with  a  national  extension 
later  in  the  year.  Point-of-sale  includes 
eight,  12  and  36  dozen  wire  units  with  top 
cards  plus  a  new  four-dozen  polystyrene 
modular  unit.  There  will  also  be  an  intro- 
ductory trade  bonus  (Wilkinson  Sword 
Ltd,  Sword  House,  Totteridge  Road,  High 
Wycombe,  Bucks  HP13  6EJ). 

Cosmetics  and  toiletries 

Tosca  range  extended 

New  products  have  been  added  to  the 
Tosca  fragrance  range  by  Cologne  Per- 
fumery Ltd.  The  range  comes  in  a  pretty 
"young-appeal"  pack  and  now  includes 
an  eau  de  Cologne  spray  bottle  (£1-24),  a 
mini-aerosol  28-g  bottle  (£0  98),  a  perfume 
in  a  lined  presentation  carton  (£135),  a 
100-g  talcum  powder  (£075)  and  luxury 
soap  individually  wrapped  (£049).  To 
promote  this  extended  range,  two  new 
merchandising  units  have  been  introduced. 
One  is  a  slimline  unit  containing  six 
Tosca  eau  de  Cologne  sprays,  the  other 
holds  the  full  range  of  Tosca  products 
including  some  specially  packaged 
Cologne  bottles  wrapped  in  bright  blue  or 
green  handkerchiefs  fastened  with  a  pony- 
tail  clip — at  no  extra  cost — and  are  ideal 
as  a  gift.  A  10  per  cent  offer  is  available 
on  this  larger  unit. 

During  April  and  May  Tosca  will  be 
advertising  on  Midland  television  and  on 
Radio  Luxembourg.  And  the  new  teenage 
magazine  OK  launched  this  month  will 
be  sampling  Tosca  eau  de  Cologne  on  the 
front  cover  of  the  April  26  issue.  This 
sampling  offer  is  being  advertised  on  local 
radio  and  Radio  Luxembourg,  plus  some 
women's  magazines. 

Cologne  Perfumery  have  also  produced 
a  merchandising  unit  for  4711  Colognettes, 
and  a  car  pack  which  has  a  self-adhesive 
strip  at  the  back  for  easy  fixing  to  the 
dashboard  and  contains  30  Colognettes 


(£098).  Lasting  until  the  end  of  May, 
these  car  packs  feature  a  3p-off  consumer 
offer,  and  offer  a  10  per  cent  trade  dis- 
count on  car  pack  display  units  (Cologne 
Perfumery  Ltd,  Telford  Road,  Basing- 
stoke, Hants). 

Lemon  and  lavender  cleanser 

Advertisements  in  Woman,  Woman's 
Realm,  Woman's  Journal,  Woman  and 
Home  and  Good  Housekeeping  will  back 
the  launch  of  the  latest  product  from 
Weleda  (UK)  Ltd— Lemon  &  Lavender 
cleanser-freshener.  The  product  comes  in 
two  variants,  one  for  dry-to-normal  skin 
and  one  for  oily-to-normal  skin,  and  in 
two  sizes— 50cc  (£0  55)  and  HOcc  (£0  85). 

Lemon  &  Lavender  cleanser-freshener 
is  presented  in  a  newly  designed  pack. 
The  cardboard  pack  has  a  simulated  linen 
look,  and  the  bottle  label  carries  illustra- 
tions of  wild  roses  on  a  white  back- 
ground. 

Counter  display  units  with  the  message: 
Weleda  brings  the  magic  of  nature  to 
your  skin,  are  available  (Weleda  (UK) 
Ltd,  Littlehurst,  East  Grinstead,  Sussex). 

Believable  Colour  from  Arden 

Believable  Colour  Maximum  Moisture 
make-up  (£130)  is  the  latest  liquid  foun- 
dation from  Elizabeth  Arden.  A  light- 
weight, moisturising  make-up  presented  in 
a  square,  frosted,  gilt-topped  bottle, 
Believable  Colour  comes  in  six  shades — 
creamy  beige,  basic  beige,  sunshine  beige, 
rose  beige,  tanned  beige  and  cocoa  beige 
(Elizabeth  Arden  Ltd,  20  New  Bond 
Street,  London  W1A  2AE). 

Photographic 

725  camera  model 

Mendel  Brothers  are  to  introduce  a  new 
126  cartridge-loading  camera,  the  Unika 
XL  (£5  28).  Made  in  France  by  the  Indo 
company,  the  camera  has  a  lens  (approxi- 
mately /8)  with  a  fixed  focus  from  about 
5ft  to  infinity.  There  are  two  shutter 
speeds — l/100sec  for  bright  conditions  and 
l/50sec  with  flash.  Measuring  41x3x2|in, 
the  camera  has  a  plastic  case,  and  incor- 
porates a  socket  for  "X"  type  flash  cubes 
on  top.  It  comes  complete  with  wrist  strap 
and  instruction  for  use,  and  is  to  be 
marketed  through  Vestric  Ltd  (Mendel 
Brothers,  Ellesmere  Chambers,  Church 
Street,  Preston,  Lanes  PR1  3 AN). 


Babycare 

Animal-shaped  heads 

Two  sets  of  baby  pins — one  with  plain 
heads,  the  other  with  animal-shaped 
heads — have  been  added  to  the  Tommee 
Tippee  babycare  range.  The  pins  are 
available  in  blue,  pink,  yellow  and  white 
and  retail  at  £01 8  for  four.  As  an  intro- 
ductory offer,  the  makers  are  offering  one 
pack  free  with  orders  of  three  packs 
(Jacquelle  Sales  division  of  Jackel  &  Co 
Ltd,  Kitty  Brewster  Estate,  Blyth,  North- 
umberland NE24  4RG). 

Household 

New  houseglove  introduced 

Marigold  Fleur  (£029£)  is  the  latest 
houseglove  from  LR  Industries.  It  has  a 
longer  cuff,  better  grip  and  reinforced 
finger  tips  for  longer  life,  say  the  makers, 
and  is  yellow  and  patterned. 

LR  Industries  are  launching  the  product 
with  a  trade  offer  of  a  cardboard  display 
outer  containing  six  dozen  gloves  with  six 
pairs  of  gloves,  free.  The  outer  serves  the 
dual  role  of  a  shipping  container  and  free- 
standing display  unit  with  the  gloves 
already  in  position  and  arranged  accord- 
ing to  size.  The  launch  is  also  backed  by 
a  television  campaign  beginning  in  May 
in  the  London,  Southern,  Midlands, 
Anglia,  Westward  and  Harlech  television 
areas  (LR  Industries  Ltd,  North  Circular 
Road,  Chingford,  London  E4). 


15  million  people  are 
going  to  be  pretty  browned-off 

with  Piz  Buin  by  the 
end  of  the  summer 


„  Piz  Buin,  the  prestige  sun  and  skin 
care  range  from  Europe,  is  about  to  start 
it's  biggest-ever  promotion  in  the  U.K. 
15  million  adults  will  see  the  Piz  Buin 
advertising  campaign  in  Vogue,  Harpers 
and  Queen,  Cosmopolitan,  She,  The 
Observer  and  The  Sunday  Times. 


What's  more,  they're  going  to  see  it 
big,  in  colour  and  often -right  through  the 
peak  selling  period. 

At  last,  Piz  Buin  is  getting  the  promo- 
tion it  deserves  in  the  U.K.  And  it  starts 
on  May  the  1st  with  a  three-page  spread  in 
Vogue -so  check  your  stocks  now! 


PIZ  BUIN 

this  summer's  colour 


Sole  U.K.  distributors:  Jean  Sorelle  Ltd., 
117-123  Great  Portland  Street,  London  WIN  6AH.  Tel:  01-636  8677. 

Amember  of  the  Dunb^e-CombexMarx  Group. 
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Jacket  go  for  volume:  some 
prices  halved 

A  determined  effort  to  achieve  higher 
volume  sales  through  a  substantial  reduc- 
tion in  prices  is  being  made  by  Jackel  & 
Co  Ltd.  The  range  affected  is  Country 
Lover  for  which  many  prices  are  more 
than  halved,  but  Galaxy,  Jacket's  quality 
budget  range  of  toilet  bags,  are  also  down 
12-15  per  cent  on  last  year  despite  signifi- 
cant cost  increases. 

The  new  Country  Lover  retail  prices 
are:  shampoo,  50cc(£0T2i),  100cc(£0  23) 
conditioner,  50cc  (£0  19),   lOOcc  (£029) 
setting  lotion,  50cc  (£015),  140cc  (£0  49) 
bath  gel,  50cc  (£0  19),  140cc  (£0  29),  300cc 
(£0  49);  bath  milk,  50cc  (£019),  140cc 
(£0.29);     conditioning     shampoo,  50cc 
(£019),    lOOcc    (£0-25);    freshener  pads 
(£0  12);  talcum  powder  (£0-29);  toilet  soap 
(£0  19). 

There  will  be  no  automatic  credit  for 
stock  held  by  chemists,  say  the  company, 
but  compensation  arrangements  are  being 
made  and  should  be  discussed  with  the 
representative  on  his  next  call.  New  price 
lists  are  available  from  J.N.  Toiletries, 
division  of  Jackel  &  Co  Ltd,  Kitty  Brew- 
ster Estate,  Blyth,  Northumberland  NE24 
4RG. 


Shloer  say  it  with  herbs 

A  spring  promotion  has  been  introduced 
by  Beecham  Foods,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex, 
for  Shloer  apple  juice  and  grape  juice 
drink  products.  Running  during  April  and 
May,  the  promotion  comprises  free  herb 
seeds  on  every  bottle.  Each  Shloer  bottle 
will  carry  a  collarette  containing  four 
herb  seed  planting  sticks  featuring  one 
type  of  herb — mint,  parsley,  chevril  or 
chives.  Instructions  for  planting  are  given 
and  the  plants  are  ready  for  use  in  6-8 
weeks. 

Also  featured  on  the  collarette  is  a  herb 
garden  offer.  The  compact  garden  features 
six  filled  pots  of  growing  compound  and 
a  set  of  four  more  herb  seeds — sage, 
savory,  basil  and  tarragon — for  only  £0  90 
including  postage  and  packing  and  comes 
complete  with  a  Fresh  herb  guide.  Dis- 
play material  and  Press  advertising  will 
support  the  promotion. 


Hermesetas  blister  pacR 

Crookes-Anestan  Ltd,  PO  Box  94,  1 
Thane  Road  West,  Nottingham  NG2  3AA, 
have  produced  a  cut-price  blister  pack  of 
200  Hermesetas  tablets  (£01 7)  offering  a 
Hp  reduction  in  price  to  consumers.  The 
packs  have  a  "trial  size"  flash  and  the 
makers  hope  they  will  be  an  incentive  to 
first  time  users. 

More  than  £200,000  will  be  spent  by 
the  makers  in  promoting  Hermesetas  this 
year.  A  television  commercial  providing 
factual  information  on  calorie  savings  will 


be  shown  in  the  Midland,  Yorkshire, 
North-east  and  Scottish  television  areas 
beginning  on  April  14.  There  will  also  be 
Press  and  magazine  advertising. 

Nikini  promotion 

Robinsons  of  Chesterfield,  Wheat  Bridge, 
Chesterfield,  Derbyshire,  have  launched  a 
national  promotion  for  their  new-size 
Nikini  pack — Nikini  Pads  20s  pack.  The 
promotion  includes  a  flashed  pack  with  a 
3p-off  offer,  plus  a  20p-off  offer  flashed  on 
packs  of  their  stretch  lace  Nikini  briefs. 

In-store  merchandising  support  consists 
of  dumpbins  and  headerboards,  shelf 
talkers,  window  stickers  and  stack  cards. 
Robinsons  are  also  offering  a  trade  bonus 
on  cases  of  Nikini  Pads,  each  containing 
24  packs  of  the  20s  pack.  A  consumer 
advertising  campaign  in  women's  maga- 
zines will  further  promote  the  range. 

Gillette  launch  a  challenge 

Graham  Hill  is  issuing  a  "challenge"  to 
users  of  Foamy  aerosol  shaving  cream 
and  The  Dry  Look  hairspray  in  the  latest 
competition  launched  by  Gillette  Indus- 
tries Ltd,  Great  West  Road,  Isleworth, 
Middlesex.  The  competition  has  a  sport- 
ing theme  and  offers  an  MGB  GT  V8 
sports  car  as  its  first  prize,  with  many 
runner-up  prizes.  Special  promotional 
packs  and  point-of-sale  material  have  been 
produced  and  the  competition  lasts  until 
September  30. 

April  offer 

With  every  2-oz  size  atomiser  of  Ecusson 
eau  de  toilette  (£3-80)  customers  are 
offered  a  |-oz  purse  spray  atomiser  of 
Ecusson  eau  de  toilette.  To  draw  attention 
to  the  offer,  which  lasts  until  the  end  of 
April,  Jean  D'Albert-Orlane  Ltd,  125  High 
Holborn,  London  WC1V  6QX,  have  pro- 
duced a  beige  and  gold  counter  unit  con- 
taining 24  2-oz  atomisers,  with  a  tester 
spray  in  front,  and  the  gift  displayed  on 
the  back  board. 

Ludiomil,  additional  strengths 

Ludiomil,  maprotiline  hvdrochloride,  the 
antidepressant  from  CIBA  Laboratories, 
Horsham,  Sussex  RH 12  4AB,  is  now  avail- 
able as  10mg  and  75mg  tablets  in  addition 
to  the  existing  25mg  and  50mg  strengths. 
This  makes  the  full  range  as  follows: 
Ludiomil  lOmg,  in  packs  of  100  (£190); 
25mg,  100  (£3  50)  and  50mg,  100  (£6  80). 
The  75mg  tablets  are  packed  in  daily 
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reminder  packs  of  28  tablets  in  two 
modules  of  14  (£2  80).  The  company 
emphasises  that  the  lOmg  tablets  are 
intended  for  elderly  or  sensitive  patients. 
This  dose  is  adequate  for  the  majority  of 
patients.  It  is  therefore  essential  to  check 
the  strength  with  the  prescriber  if  an  open 
prescription  is  received. 


Pack  size  change 

Steifel  Laboratories  (UK)  Ltd,  825  Yeovil 
Road  Trading  Estate,  Slough,  Bucks, 
announce  that  all  future  orders  for 
Polytar  liquid  400ml  will  be  filled  by  a 
new  350ml  pack.  The  basic  NHS  price 
will  be  reduced  from  £118  to  £105  per 
bottle.  All  other  packs  in  the  range 
remain  unchanged. 

Simple  soap  offer 

A  "special  offer"  of  a  double  pack  Simple 
soap  is  now  available  from  Albion  Soap 
Co  Ltd,  77  Station  Road,  Hampton, 
Middlesex  TW12  2DY.  The  offer  consists 
of  a  twin  pack  of  two  4  4oz  packed  in 
cases  of  24x2.  The  background  of  the 
pack  is  in  the  brown  of  the  Simple  soap 
wrapper  with  a  diagonal  flash  and  star  in 
yellow  (£0  32). 


Trade  discount 

Merck  Sharp  &  Dohme  Ltd,  Hoddesdon,  I 
Herts  EN  11  9BU,  state  that  from  May  11 
the  71  per  cent  discount  to  retail  pharma-| 
cists  will  be  on  direct  orders  of  net  value 
£150  and  over  (excluding  VAT). 


Emk'o  prices  amended 

Syntex  Pharmaceuticals  Ltd,  St  Ives 
House,  Maidenhead,  Berks,  have  increased 
the  recommended  retail  prices  of  Emko 
range  of  contraceptive  products  in  order 
to  allow  retailers  the  usual  33^  per  cent 
profit  margin.  The  prices  announced  by 
Gerhardt  in  December,  1974,  and  which 
Syntex  adopted  on  January  1,  1975,  gave 
retailers  only  25-27  per  cent  profit  margin, 
they  say.  Although  the  price  to  retailer 
remains  unchanged,  Syntex  recommended 
retail  prices  are  now  as  follows:  vaginal  § 
foam  kit  £165,  45g  refill  £1  30,  90g  refill 
£216. 


Beecham  challenge  Colgate 

Beecham  Proprietaries,  Beecham  House, 
Brentford,  Middlesex,  have  "boosted  their 
overall  position  in  the  toothpaste  market", 
currently  worth  £33m,  and  are  now  press- 
ing Colgate  for  the  top  toothpaste  position 
in  the  UK. 

Beecham  claim  that  this  is  the  success- 
ful result  of  the  "dynamic  introduction" 
of  Aquafresh  which  joined  the  already 
well-established  brands  of  Macleans, 
Freshmint  and  White  Fluoride  Taking  as 
their  source  figures  published  by  Audit  of 
Great  Britain,  they  say  Colgate's  share  of 
the  market  over  the  past  year  has  fallen 
by  three  points,  Gibbs  have  fallen  by  four 
points,  whereas  Beecham's  share  has 
gained  eight  points. 


Carbellon  250  sizes 

Carbellon  tablets,  from  Medo-Chemicals 
Ltd,  144  Fortress  Road,  London  NW5 
2JL,  are  available  once  again  in  the  250 
pack  (£0  80  trade). 
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Olive  oil  creme  shampoo  and  lemon 
creme  shampoo  by  French  &  Scott  Ltd, 
717  North  Circular  Road,  London 
NW2  7AL,  are  to  be  taken  on  the  British 
Everest  expedition  of  the  south-west 
face,  led  by  Chris  Bonnington  this 
autumn.  Medical  officer,  Dr  Charles 
Clarke,  believes  that  the  products  will 
be  suitable  for  the  conditions  they  will 
encounter,  particularly  when  the 
humidity  is  low.  The  expedition  left  the 
UK  on  April  9. 


First-ever  Press  campaign 

Johnson  &  Johnson  Ltd,  Greater  London 
House,  Hampstead  Road,  London  NW1, 
are  to  launch  their  first-ever  Press  adver- 
tising campaign  for  their  baby  lotion,  in 
May.  Women's  magazines  including  Cos- 
mopolitan, 19,  Living,  Family  Circle  and 
Woman's  Own,  will  carry  full-page  colour 
advertisements  aimed  at  women  in  the 
16-34  age  group. 

The  advertisements  present  a  "naked 
face"  concept  in  facial  cleansing,  emphas- 
ising that  the  product  "not  only  deep 
cleanses  the  skin  gently,  but  also  leaves 
the  skin  soft  to  the  touch."  The  makers 
say  that  special  price  offers  during  May 
and  June  will  be  available  from  whole- 
salers. 

□  Johnson  &  Johnson  are  also  featuring 
a  consumer  promotion  from  their  Band 
Aid  range  of  washproof  and  clear  plasters. 
The  Band  Aid  plasters  holiday  competi- 
tion invites  consumers  to  match  a  list  of 
spoken  sentences  to  the  characters 
depicted  in  a  family  picnic  scene.  First 
prize  is  a  Volkswagen  motor  caravan  and 
free  petrol  for  the  first  1,000  miles. 
National  Press  advertisements  in  The  Sun, 
Daily  Mirror,  Daily  Mail  and  Daily 
Record  will  support  the  competition  dur- 
ing April  and  May  and  there  is  a  range 
of  point-of-sale  material  available.  Last 
date  for  entries  is  July  15. 

Mimosept  capitalises  on  initial  share 

Mimosept  Comfort  has  gained  a  5  per 
cent  share  of  the  loopless  sanitary  towel 
market  within  three  months  of  its  launch, 
according  to  independent  research  data 
reported  by  Molnlycke  Ltd,  Sancella 
House,  Harpenden,  Herts  AL5  4SR.  Dis- 
tribution level  in  UK  chemists  has  reached 
60  per  cent,  say  the  company,  and  repeat 
orders  from  stockists  indicate  consumer 
popularity. 

This  month  sees  a  new  phase  in  the 
year's  £^m  advertising  and  promotional 
support  for  the  brand.  Advertisements  in 
News  of  the  World  and  Sun  newspapers 
will  offer  a  money-off  coupon  in  return 
for  a  packet  top  from  any  looped  towel 


plus  stamped  addressed  envelope.  In  the 
north  the  coupon  value  will  be  the  full 
price  of  a  10-towel  pack  of  Mimosept 
Comfort;  in  the  south  it  will  have  half- 
price  value  (13p).  Bernard  Gunther,  pro- 
duct manager,  says:  "It  is  a  sampling 
activity  specifically  aimed  at  catching  new 
users  from  those  women  currently  using 
traditional  looped  towels  requiring  belts." 
Consumer  advertising  following  the 
launch  has  generated  20,000  requests  for 
samples,  he  told  C&D  last  week. 

On-pack  promotion 

The  "biggest-ever"  on-pack  promotion  for 
the  Us  range  is  being  launched  by  John- 
son Wax  Ltd,  personal  care  division, 
Frimley  Green,  Camberley,  Surrey.  The 
promotion,  estimated  to  cost  £500,000,  is 
designed  to  appeal  to  the  younger  age 
groups  and  will  be  supported  by  tele- 
vision advertising. 

Each  can  of  Us  antiperspirant  or  spray 
talc  has  a  wrap-round  label  and  in  return 
for  three  of  these,  the  makers  will  send  a 
free  Us  12-track  Chart  Busters  LP.  The 
wrappers  also  contain  an  entry  form  for 
a  competition  that  offers  as  its  first  prize 
the  opportunity  of  an  all-expenses  paid, 
two-week  trip  for  two  to  Los  Angeles 
where  a  visit  will  be  made  to  the  "Sound 
City"  studios.  There  are  500  consolation 
prizes  of  "flying  saucer  shaped"  transistor 
radios.  No  limit  is  put  on  the  number  of 
entries  made  by  one  person  and  the 
closing  date  for  the  competition  is 
September  30. 

Carmen  on  tour 

Carmen  Curler  Co  Ltd,  Carmen  House, 
Deerpark  Road,  London  SW19,  are  taking 
part  in  a  trade  tour  sponsored  by  Mitsu- 
bishi Corporation  of  Japan,  for  radio  and 
electrical  products. 

The  show  is  at  The  Grand,  Manchester, 
April  14;  Liverpool  Centre  Hotel,  Liver- 
pool, April  15;  Dragonara  Hotel,  Leeds, 
April  17;  Grosvenor  Hotel,  Glasgow, 
April  21;  King  James  Hotel,  Edinburgh, 
April  22;  Gosforth  Park  Hotel,  Newcastle- 
upon-Tyne,  April  24. 

Robinson's  baby  food  addition 

Tomato  cheese  and  egg  noodles  has  just 
been  introduced  to  the  Robinson's  Baby 
Food  Two  range  (£01 31)  by  Reckitt  & 
Colman  food  division,  Carrow,  Norwich 
NOR  75A.  Robinson's  say  a  testing  panel 
of  mothers  and  babies  reacted  very  fav- 
ourably to  the  new  recipe  and  62  per  cent 
of  mothers  said  that  they  would  buy  it. 
This  addition  brings  the  number  of 
recipes  in  the  range  to  12 — six  savoury 
and  six  sweet.  Robinson's  Baby  Food  One 
range  (£01 24)  has  18  recipes — nine 
savoury  and  nine  sweet. 

'Indicators'  promotion  success 

285,000  requests  for  samples  were  received 
by  Sterling  Health  Products,  St  Marks 
Hill,  Surbiton,  Surrey,  in  two  promotions 
last  year.  The  first  was  a  free  offer  of  a 
Holiday  first-aid  guide  in  Woman  and 
Home  magazine,  the  second  was  a  similar 
indicator  for  childhood  infectious  diseases 
in  Woman's  Realm.  With  each  indicator 
there  was  a  tear-off  reply  card  inviting 
readers  to  send  in  for  samples  of  any  one 
or  all  of  six  Sterling  Health  products. 

Overall  1,710,000  indicators  were  dis- 
tributed, 700,000  via  Woman  and  Home, 


960,000  via  Woman's  Realm,  and  50,000 
through  doctors'  surgeries  and  welfare 
clinics.  The  number  of  requests  for 
samples  received  represented  more  than 
16  per  cent  of  the  aggregate  of  both  IPC 
magazines'  circulations,  and  "went  a  long 
way  towards  meeting  the  objectives  of 
gaining  recognition  for  the  theme :  Ster- 
ling Health — family  medicines  you  can 
trust",  increasing  brand  recognition  and 
offering  consumers  the  chance  of  sampling 
their  products. 

New  4711  point  of  sale 

Eye-catching  counter  display  units  have 
been  produced  by  Cologne  Perfumery 
Ltd,  Telford  Road,  Basingstoke,  Hants, 
for  the  4711  range.  They  comprise  a  unit 
containing  4711  watch  bottles,  50ml 
molanus  bottles  and  aerosol  sprays  all 
uncartoned  and  offered  at  January  prices 
plus  a  5  per  cent  discount. 

For  4711  Ice  Cologne,  three  units  are 
available.  One  contains  4711  Ice  Cologne 
spray,  splash-on  and  two  sizes  of  flow-on 
together  with  a  spray  tester;  a  unit  that 
holds  six  maxi  flow-on  Ice  Colognes,  and 
a  unit  that  holds  12  flow-on  Ice  Colognes. 
A  unit  has  also  been  introduced  to  hold 
12  4711  solid  colognes.  All  units  are  avail- 
able at  5  per  cent  trade  discount. 

Blister  packing  for  Stomahesive 

Stomahesive  plasters  will  in  future  be  in 
an  individual  protective  blister  pack  say 
E.  R.  Squibb  &  Sons  Ltd,  Regal  House, 
Twickenham  TW1  3QT.  The  pack  will 
contain  five  plasters  in  a  new,  easy-to- 
open  carton.  Price  is  unchanged. 

Vacco  distribution 

Vacco  Ltd,  Grosvenor  Gardens  House, 
Grosvenor  Gardens,  London  SW1, 
announce  that  their  vacuumware  is  now 
stocked  by  all  wholesalers  in  the  Macey 
Group  of  companies. 

Tinaderm  for  easy  feet 

Chemists  and  customers  are  told  to  "put 
themselves  on  easy  feet"  by  Glaxo  Labor- 
atories Ltd,  Greenford,  Middlesex,  in 
their  latest  display  material  for  Tinaderm. 
They  have  produced  a  two-dimensional, 
colourful  show  item  to  be  used  in  counter 
or  window  displays  which  can  be  obtained 
from  their  sales  department. 

Continued  on  p484 


Tinaderm 
puts  you 

on 
Easy  Feet 


484    Chemist  &  Druggist 


12  April  1975 


Trade  news 

Continued  from  p483 


Increased  distribution 

Since  they  took  over  the  Mechant  range 
of  hair  preparations  and  toiletries,  the 
House  of  Caracalla  Ltd,  128  Wigmore 
Street,  London  Wl,  have  carried  out  a 
programme  of  relocating  and  reappoint- 
ment of  retail  stockists  throughout  Eng- 
land and  Wales  and  are  extending  their 
distribution  into  Scotland  and  Ireland. 

Aware  of  past  difficulties  retailers  may 
have  had  in  obtaining  the  range,  Caracalla 
are  now  manufacturing  from  a  new  fac- 
tory in  Abingdon,  Berks  as  well  as  from 
their  London  factory.  To  make  distribu- 
tion more  streamlined,  the  makers  have  a 
field  force  to  call  on  retail  outlets,  plus 
promotion  girls  who  will  arrange  window 
displays  on  request.  The  makers  plan 
consumer  advertising  towards  the  end  of 
the  summer,  and  in-store  display  material 
for  the  pre-Christmas  period. 

Rockware  courses 

A  three-day  course  arranged  by  Rockware 
Glass  Ltd  on  the  packaging  and  market- 
ing of  products  in  glass  containers  will 
take  place  in  May,  June  and  October.  The 
course  is  for  senior  staff  in  marketing, 
sales,  production  and  distribution  in  the 
soft  drinks,  wines,  spirits,  food,  milk  and 
the  cosmetics  trades.  It  will  take  place  at 
Rock  ware's  Wheatley  factory  near  Don- 
caster,  Yorkshire,  on  May  21,  22  and  23, 
June  18,  19  and  20,  or  October  1,  2  and  3. 
The  inclusive  price  is  £35  (plus  VAT), 
with  meals  and  accommodation  for  two 
nights  at  a  first-class  hotel.  Applications 
for  full  details  should  be  sent  to  Michael 
Revans,  Rockware  Glass  Ltd,  Greenford, 
Middlesex. 

Tommee  Tippee  display  stand 

lacquelle  Sales  division  of  Jackel  &  Co 
Ltd,  Kitty  Brewster  Estate,  Blyth,  North- 
umberland NE24  4RG,  have  produced  a 
wire  display  stand  designed  to  hold  their 
seven  best  selling  lines  in  the  Tommee 
Tippee  range:  chiming  toothbrush,  musical 
hairbrush,  teeth  a  circus,  teeth  a  rattle, 
shake  rattle  'n  roll,  fork  and  spoon  set, 
two-handled  mug. 

With  the  display  stand  retailers  will 
receive  50  free  Tommee  Tippee  baby 
sitter  note  pads  plus  an  extra  12  two- 
handled  mugs. 

Cantopal  compound  manufacture 

Cantassium  Co,  229  Putney  Bridge  Road, 
London  SW15,  point  out  that  Cantopal 
compound  and  Cantothen  injection  (C&D, 
March  22,  p381),  are  marketed  by  them, 
but  the  manufacturers  are  Koch  Light 
Laboratories,  Colnbrook,  Bucks. 

Summer  shades  from  Max  Factor 

Max  Factor  Ltd,  16  Old  Bond  Street, 
London  W1X  4BP,  take  their  inspiration 
from  the  garden  for  their  latest  summer 
make-up  shades.  For  the  eyes  they  intro- 
duce violet  shimmer,  willow  shimmer  and 
golden  shimmer  to  their  Buff-on  eye 
shadow  range  (£0  58);  cornflower  and 
primrose  to  their  Shadow-on  eye  crayon 
range  (£048),  and  hyacinth  frost  to  their 
Colour-on  eye  shadow  range  (£0  62).  For 


the  lips  they  add  wild  rose,  cherry  pink, 
sweet  orchid  and  lilac  blossom  to  the 
Double  Rich  Whipped  Creme  collection 
(£0  65),  and  pink  heather,  pink  magnolia, 
and  lavender  pink  to  the  regular  range 
£046).  Snowdrop,  periwinkle  frost,  mag- 
nolia frost  and  orchid  frost  colour  the 
nails  in  their  whipped  creme  nail  colour 
range  (£0  52). 

Test  market  for  baby  syrups 

A  new  range  of  fruit  syrups  (£0  22)  which 
provide  essential  B  group  vitamins  and 
iron  plus  vitamin  C  is  on  test  market  in 
the  Southern  television  area  by  Cow  & 
Gate  Ltd,  Guildford,  Surrey.  Made  with- 
out added  sucrose,  concentrated  black- 
currant, raspberry  and  rose  hip  syrups 
and  concentrated  orange  juice  will  be 
chemist  only  lines. 

Given  in  the  recommendation  dilutions 
each  syrup  is  said  to  provide  an  adequate 
daily  intake  of  vitamins  B„,  B6,  nicotin- 
amide and  C  as  well  as  iron.  The  concen- 
trates have  the  fresh  taste  of  the  real 
fruits  from  which  they  are  made.  Dex- 
trose is  included  in  orange  juice  and 
glucose  syrup  in  the  others  to  "counteract 
the  natural  tartness  of  the  fruit".  Two 
leaflets — one  for  orange  juice,  one  for 
the  rest  of  the  range — provide  advice  on 
how  to  use  the  products. 

The  syrups  are  packed  in  amber- 
coloured  16fl  oz  bottles  with  labels  carry- 
ing the  Cow  &  Gate  logo,  the  name  of  the 
syrup  and  a  colour  drawing  of  the  fruit. 
The  label  on  the  back  carries  a  table  of 
recommended  dilutions  for  babies  and 
small  children.  The  bottles  are  capped 
with  tamper-proof  resealable  closures. 

Each  syrup  is  cartoned  in  one-dozen 
outers  and  a  display  pack  containing  three 
bottles  of  each  of  the  four  varieties  in  a 
display  outer  is  available.  A  mobile  and 
a  window  sticker  have  been  produced  for 
the  new  products. 

Chemists  will  receive  a  supply  of  both 
leaflets  which  will  also  be  distributed 
through  clinics.  A  television  campaign  is 
due  to  start  when  distribution  is  complete. 

Berkmycen  syrup 

Stocks  of  the  500ml  pack  of  Berkmycen 
syrup  are  exhausted,  state  Berk  Pharma- 
ceuticals Ltd,  Station  Road,  Shalford, 
Surrey.  The  pack  is  being  replaced  by  a 
new  pack  of  100ml  (£0  31)  available  only 
in  outers  of  ten.  Orders  in  hand  until 
April  12  will  be  filled  with  100-ml  bottles 
on  a  pro-rata  basis  and  priced  at  the 
500-ml  rate. 

Television  advertising 

Nicholas  Laboratories  Ltd,  225  Bath  Road, 
Slough,  Bucks  are  featuring  liquid  Radox 
in  a  three-week  television  campaign  be- 
ginning April  21.  The  commercials  will  be 
seen  in  all  areas  except  Ulster  and  Eireann. 

UK  distribution 

R.  Jackson,  56  Theobalds  Road,  London 
WC1,  has  acquired  the  rights  of  distri- 
bution for  Isomet  rollers  (£2-60)  in  the 
UK. 

Bonus  offers 

Bayer  UK  Ltd,  Haywards  Heath,  West 
Sussex  RH16  1TP.  Fabahistin.  Counter 
display  box  20x20  tablets  invoiced  as  18 
(until  May  30). 

Cologne  Perfumery  Ltd,  Telford  Road, 
Basingstoke,  Hants.  Tosca  eau  de  parfums. 
15  bottles  as  12. 


on  TV 

next  week 

Ln — London;  M — Midland;  Lc — Lancashire; 
Y— Yorkshire;  Sc— Scotland;  WW— Wales  and 
West;  So— South;  NE— North-east;  A— Anglia; 
U— Ulster;  We— Westward;  B— Border; 
G — Grampian;  E — Eireann;  CI — Channel  Islands. 

Aquafresh:  All  areas 

Body  Mist:  All  areas 

Bristows  hairspray:  All  areas 

Carnation  Slender:  All  except  U,  E,  CI 

Contour  slimming  foods:  M,  Lc,  Y,  NE 

Divi-Dent:  Ln,  CI 

Falcon:  All  areas 

Fresh  &  Dry:  All  areas 

Grecian  2000:  All  except  U 

Hermesetas:  M,  Y,  Sc,  NE 

Lady  Grecian:  All  areas 

Limmits:  All  areas 

Oil  of  Ulay:  Y,  NE 

Old  Spice:  All  areas 

Philips  Ladyshave:  Ln,  M,  WW,  So,  A,  We 

Philishave:  All  areas 

Q-Tips:  Ln,  M,  Lc,  Y,  WW,  So 

Rennie:  All  areas 

Us  hairspray:  Lc 

Vosene:  All  except  Ln 


US  regulations  on  cosme- 
tics and  aerosol  labelling 

The  US  Food  and  Drug  Administration 
recently  published  regulations  to  require 
certain   additional  labelling  on  cosmetic  I 
and    aerosol   products.    Effective   March  5 
1976,  the  new  regulations  would  require:  |j 

□  Ingredients  to  be  listed  on  cosmetic  I 
products  in  order  of  predominance,  ex- 1| 
cept  those  making  up  less  than  one  per  1 
cent  of  the  product;  I 

□  On  aerosol  products :  the  statement  | 
"Warning  —  Avoid  spraying  in  eyes.  I 
Contents  under  pressure.  Do  not  puncture  Jt 
or  incinerate.  Do  no  store  at  temperature  II 
above  120°  F.  Keep  out  of  reach  of  chil-  I 
dren."  In  addition,  when  the  product  |j 
contains  halocarbon  or  hydrocarbon  pro-  ij 
pellants,  the  following  would  also  have  1 
to  appear :  "Warning — Use  only  as  di-  I 
rected.  Intentional  misuse  by  deliberately  I 
concentrating  and  inhaling  the  contents  1 
can  be  harmful  or  fatal." 

□  Feminine  deodorant  sprays  to  include 
the  statement :  "Caution  For  external 
use  only.  Spray  at  least  8in  from  skin. 
Do  not  apply  to  broken,  irritated  or 
itching  skin.  Persistent,  unusual  odour  or 
discharge  may  indicate  conditions  for 
which  a  physician  should  be  consulted. 
Discontinue  use  immediately  if  rash,  irri- 
tation or  discomfort  develops."  Also,  the 
use  of  the  words  "hygiene"  or  "hygienic" 
would  be  banned  because  FSA  says  the  j 
sprays  have  "no  medicinal  usefulness  or 
hygienic  benefits." 

□  That  each  ingredient  in  cosmetics 
and  each  finished  product  was  tested  for 
safety  prior  to  marketing  and  if  that 
was  not  done,  then  the  label  would  have 
to  state:  "The  safety  of  this  product 
has  not  been  determined." 
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They  asked  for  it 


New  formula  ^ 
Codella'medicated  handcream 

■  improved  formula,  new  attractive  pack, 
new  30g  size 

■  for  rough,  red  hands, cracked  skin, 
torn  cuticles 

■  the  ideal  barrier  cream 

■  scientific  formula  protects  and  cares  for 
working  hands 


/  A 


4^ 

€6$ 
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New  Prioderm  shampoo 

■  produced  at  the  request  of 
health  clinics 

■  malathion— kills  lice  and  their  eggs 
(nits)  in  seconds 

■  cosmetically  pleasing— ideal  for 
home  use 

■  perfect  complement  to  Prioderm  Lotion 


SPECIAL  BONUS  OFFER!  for  both  products 

Available  only  through  our  representative 

(or  direct  from  our  Watford  office  with  an  extra  10%  discount  on  a  £25  parcel). 

NAPP)  Moore  Medicinal  Products  Limited. and  Napp  Laboratories  Limited. 

Members  of  Napp  Pharmaceutical  Group.  Hill  Farm  Avenue. Watford.  Herts.  WD2  7RA. 


©Codeiia  and  Prioderm  are  regd  trade  marks. 
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What  it  takes  to 
introduce  Polaroids 
new  Colour  Swingers 

to  over 
40  million  people. 

As  you  can  guess,  it  takes  a  lot  of  advertising  to  tell 
40  million  people  anything.  That's  why  Polaroid's  new 
Colour  Swinger  campaign  represents  the  largest 
"Swinger"  expenditure  ever.  (Plus  we've  already  spent 
close  to  a  million  advertising  pounds  to  make  the 
Polaroid  "Swinger"  name  a  household  name.) 

Television  There'll  be  over  50  (that's  fifty ' 
peak-time  nationwide  commercials  demonstrating  the 
new  Colour  Swingers  from  April  21st  to  July  20th 
(which  means  that  about  35  million  people  will  see 
Polaroid's  new  instant  picture  cameras  in  their  homes 
at  least  once  a  week  on  average  throughout  your  peak 
.  sales  season). 

Magazines  There'll  be  an  extensive  colour  print 
campaign  in  "Reader's  Digest!' "Radio  Times''  and  the 
"Daily  Telegraph"  and  "Sunday  Times"  colour 
supplements.  Eleven  colour  pages  will  introduce  the 
Colour  Swingers,  followed  by  another  five  that  will 
demonstrate  the  brilliant  quality  of  our  new  Polacolor  2 
instant  picture  film.  An  early  summer  campaign  in  six 
influential  publications  will  present  the  uniqueness  of 
SX-70  instant  photography. 

Newspapers  Twenty  one  insertions  in  "The  Sun'' 
"Daily  Express^'  "Daily  Mail"  and  "TV  Times"  will 
continue  to  promote  the  low  starting  price  of  instant 
photography  with  the  black  and  white  Super  Swinger. 

So  get  ready.  Now  you  have  4  exciting  new  60-second 
colour  cameras  and  a  brilliant  new  60-second  colour 
film.  And  soon  the  whole  country  will  be  finding  out 
about -them.  By  the  millions. 


"Polaroid!'  "SX  70!'  and  "Swinger''  are  trademarks  of  Polaroid  Corporation.  Cambridge.  Mass..  USA. 
Polaroid  (UK)  Ltd..  Ashley  Road.  St.  Albans.  Herts. 
Copyright  Polaroid  Corporation  19?5.  All  Rights  Reserved. 
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SURVIVA1  OF  THE  FITTED 

Retailers  who  want  to  keep  their  heads  above  water  need  all  the  help  they  can  get 
to  survive  todays  economic  storms.  And  if  you  will  forgive  the  headline  above  we 
can  prove  to  you  that  modernisation  will  make  your  sales  more  buoyant. 

The  use  of  modern  display  fittings  and  techniques  has  been  proved  to  attract  more 
customers,  sell  more  goods  and  make  the  shop  easier  and  thus  more  economic  to 
run — and  it  need  not  mean  a  large  capital  expenditure.  We  offer  very  attractive 
leasing  terms  with  low  fixed  payments  which  are  hardly  more  expensive  than 
paying  cash  when  inflation  at  the  current  rate  is  taken  into  account,  and  you  can 
retain  your  capital  to  invest  in  new  stock.  Monthly  payments  are  allowable  for  tax 
and  V.A.T.  is  recoverable  in  the  usual  way. 

Find  out  how  we  can  help  you  to  survive  by  sending  for  our  kit  below. 


SEE  US  AT 
OLYMPIA 
MAY  18-21 


HOP 


STANDS 


5, 17  &  18 


START  PLANNING  YOUR  SURVIVAL  NOW.  TICK  THE  ITEMS  YOU  NEED  IN  YOUR 
PERSONAL  KIT,  CLIP  YOUR  LETTER  HEADING  OR  CARD  TO  THIS  PAGE  AND 
SEND  IT  TO  Showrax  Ltd,  Tower  Works,  Northfleet,  Kent  DA11  9BE. 


OR  FOR 


EDIATE  RESCUE  RING  0474  60670  AND  REVERSE  THE  CHARGES 


liow 

5 

3 
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A  station  pharmacy  became 
prototype  for  Westons 


When  the  Weston  Group  bought  the  Lewis 
&  Burrows  chain  of  21  pharmacies  in 
London  five-and-a-half  years  ago  the  shops 
included  a  few  situated  in  station  precincts. 
Most  of  the  latter  were  not  only  short  of 
space  but  there  was  no  possibility  of  ex- 
pansion to  bring  them  into  line  with  the 
modern  practice  of  larger  units. 

However,  in  one  instance,  namely  that  at 
Baker  Street  station,  London,  Westons 
were  able  to  transfer  the  branch  to  much 
larger  premises  (2,000  sq  ft;  on  another 
side  of  the  station  block. 

Two  sides  of  the  new  shop  which  was 
previously  occupied  by  W.  H.  Smith  & 
Son,  are  within  an  arcade  that  leads 
directly  to  or  from  the  Bakerloo  trains. 

The  main  entrance  is  in  Baker  Street 
(the  previous  branch  adjoined  a  service 
road  to  Marylebone  Road)  and  is  flanked 
by  floor-to-ceiling  windows. 

The  dispensary  is  at  the  end  of  the  shop 
and  is  housed  on  a  raised  platform  from 
which  vantage  point  most  of  the  L-shaped 
shop  is  visible. 

For  those  points  where  pillars,  etc  may 
provide  a  hiding  place  for  the  dishonest, 
there  are  three  cameras  installed,  and  two 
monitors  which  can  be  swiiched  to  any 
required  camera. 

The  move  gave  the  branch  an  oppor- 
tunity to  stock  a  much  wider  range  of 
products  than  previously  as  well  as  packs. 
According  to  the  branch's  superintendent 
pharmacist,  Mr  M.  E.  Marcus,  the  public 
seem  to  favour  the  larger  packs,  which  of 
course  take  up  more  shelf  space. 

Because  the  whole  depth  of  the  premises 


on  the  arcade  side  is  bounded  by  windows, 
there  is  less  room  for  shelving  than  would 
be  available  in  the  normal  shop  bounded 
by  walls.  To  some  extent,  though  not  en- 
tirely, the  shortage  has  been  overcome  by 
employing  two  rows  of  gondolas  from 
the  front  of  the  shop  to  almost  the  dis- 
pensary. The  basement  which  runs  the 
whole  depth  of  the  shop  serves  as  a  store- 
room for  additional  stock,  and  also  houses 
the  rest  room  for  the  staff  of  ten.  Among 
the  fittings  in  the  stockroom  are  a  num- 
ber of  sliding  units  which  have  proved 
useful  for  light  weight  materials  by  saving 
valuable  floor  space. 

At  right  angles  to  the  main  sales  area 
and  adjacent  to  the  dispensary  (in  other 
words  the  base  of  the  letter  L)  the  floor 
area  is  narrow  so  Westons  have  utilised 
part  of  it  as  a  self-service  shop  for  greet- 
ings card,  etc.  Beyond  this  is  a  typical 
station  kiosk  which  opens  only  in  "rush 
hours"  for  the  sale  of  confectionery. 

A  feature  of  the  branch  the  the  individual 
display  cases  (see  illustration)  for  cos- 
metics and  perfumery  in  each  window. 
These  were  made  specially  by  the  shop- 
fitters  responsible  for  almost  all  the  shop- 
fitting  work — Pillerstead  Ltd,  21  Merridale 
Lane.  Wolverhampton  WV3  9RD.  Ex- 
panded polystyrene  cut-outs  bearing  the 
Weston  logo  are  placed  at  several  points. 

Details  of  other  fittings  are:  heating  by 
electricity  from  units  in  the  ceiling;  strip 
lighting  recessed  into  ceiling;  air  con- 
ditioning; Flotex  carpet  throughout, 
coloured  hessian  friezes  with  departmental 
designations  run  the  length  of  the  shop 
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The  window  display  cases  which 
provide  a  feature  of  the  shop.  Below 
is  part  of  the  sales  area  with  the 
dispensary  behind  the  pelmet 


over  Kind  Slore  wall  units  lit  by  con- 
cealed lighting,  and  aluminium  framed 
doors  and  windows. 

Fitting  out  the  brancn  was  used  by 
Westons  as  a  prototype.  An  innovation 
that  was  particularly  noticeable  and  one 
which  has  been  employed  in  several  other 
branches  since,  is  the  use  of  colour  re- 
placing the  "clinical  white"  except  in  the 
dispensary. 

Comparisons  of  turnover  in  monetary 
terms  before  and  after  the  move  are  ob- 
viously inappropriate.  Dispensing  of  medi- 
cines which  theoretically  might  be  expected 
to  feel  the  impact  less  than  say  OTC  sales, 
has,  in  fact,  increased  considerably  par- 
ticularly in  the  private  sector  which  has 
risen  by  50  per  cent  since  the  transfer. 


'Survival  kit' 
campaign  extended 

A  "huge  response"  to  their  "survival  kit" 
campaign  launched  in  January  to  help 
retailers  fight  inflation  (C&D,  January  11, 
p37)  is  announced  by  Showrax  Ltd,  Tower 
Works,  Northfleet,  Kent  DA11  9BE.  The 
kit  consists  of  a  package  of  Showrax  dis- 
play equipment  and  services  designed  to 
help  retailers  combat  soaring  overheads 
by  making  more  sales. 

One  of  the  main  attractions  of  the  offer 
has  been  the  special  leasing  scheme  which 
is  in  operation  for  a  limited  period.  Under 
it  a  retailer  can  have  any  of  the  Showrax 
ranges  of  equipment  installed  in  his  shop 
and  the  first  rental  payment  only  falls 
due  after  three  months.  Thus  in  the  initial 
rental  period  of  four  years  only  45  equal 
payments  are  made  instead  of  48.  At  the 
end  of  the  initial  period  the  lease  can  be 
renewed  for  just  £1  for  a  further  ten 
years  regardless  of  the  value  of  the 
equipment. 

Because  the  campaign  has  been  so  suc- 
cessful Showrax  have  managed  to  nego- 
tiate an  extension  of  the  period  of  the 
leasing  offer  which  will  now  be  continued 
to  include  the  Intershop  exhibition  to  be 
held  at  Olympia  May  18-21. 
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Modernisation  can  be 


an  inflation  beater 


by  Gillian  Newbury,  E  Plan  Ltd 

Most  retailers,  and  the  pharmacist  is  no 
exception,  must  have  asked  the  question 
"How  can  I  attract  more  customers  to  my 
shop  and,  once  in,  encourage  them  to  buy 
extra?"  Today,  more  than  ever  before, 
there  is  a  sense  of  urgency  to  the  question. 
Overheads  are  increasing  rapidly  and  with 
little  chance  of  selling  his  premises,  the 
retailer  must  find  the  answer  if  he  is  to 
survive  inflation. 

There  are  several  contributing  factors  to 
a  shop's  success  in  attracting  custom- 
location,  well  lit  premises,  and  good  dis- 
plays— to  name  but  a  few. 

A  wailing  customer  will  only  buy  ad- 
ditional articles  if  the  desire  for  them  is 
created  within  him  and  therefore  stock 
displayed  effectively  and  accessibly  sells 
quicker  than  items  hidden  away. 

To  create  a  successful  selling  environ- 
ment it  is  necessary  to  provide  a  layout 
which  encourages  customers  to  circulate 
throughout  the  whole  shop,  seeing  all  that 
is  offered  for  sale,  with  an  arrangement  of 
merchandise  that  is  easily  handled.  Theo- 
retically, any  shelving  which  presents  stock 


in  a  conveniently  accessible  way  is  suit- 
able. In  practice,  certain  fundamental 
requirements  must  be  met  to  obtain  maxi- 
mum efficiency. 

Shelving  should  be  graduated  in  depth 
so  that  the  lower  shelves  are  deeper  than 
higher  ones.  In  that  way  goods  on  the 
lower  shelving  have  a  wider  angle  of  view 
than  if  all  shelves  were  the  same  width 
giving  better  presentation  and  greater  dis- 
play impact. 

Flexibility  is  also  important  since  many 
lines  are  seasonal  and  special  promotions 
have  to  be  considered.  It  is  essential  that 
shelving  can  be  changed  around  or  even 
stored  away  when  not  needed.  Gondolas 
can  be  used  in  this  way.  As  a  permanent 
display  aid  they  make  full  use  of  the 
available  floor  space  without  restricting 
the  general  view  of  the  shop,  so  enabling 
investigation  of  the  rest  of  the  goods  dis- 
played around. 

Easily  the  best,  and  in  the  long  run 
cheapest,  way  to  attain  this  merchandising 
Utopia,  is  to  use  standard  shopfittings. 
Custom-made    shelving    is   usually  more 
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Floor  plan  of  Mr  R.  W.  Elgie's  pharmacy  at  Gosport,  Hants,  supplied  by  E  Plan  Ltd. 
After  a  refit  sales  increased  by  40  per  cent  in  the  first  two  months 


Glass  cabinet  and  half  glass  counter 
provide  best  visual  impact  for  small  and 
valuable  stock.  From  the  range  of 
E  Plan,  the  equipment  was  installed  in 
the  Northfleet,  Kent,  branch  pharmacy 
of  Nicholson  and  Keep,  by  Display 
Equipment  Services,  Uckfield,  Sussex 

expensive  and  lacks  the  flexibility  of  a 
mass-produced  item  which  has  a  built-in 
range  of  accessories  geared  for  maximum 
display  of  all  types  of  stock. 

Normally,  the  units  are  either  fixed  to 
the  wall  or  free-standing  but  recent  de- 
velopments in  the  shopfitting  industry  have 
produced  at  least  one  suspension  system 
which  obviates  completely  the  use  of 
plastering  or  wall  fixing.  This  creates  an 
entirely  modular  interior  so  cutting  the 
time  and  cost  of  modernisation. 

Variety  of  shelving 

Shelving  now  comes  in  a  variety  of 
colours  and  textures.  Glass  or  wire  binning 
(if  needed)  is  standard  with  most  ranges 
of  equipment.  Shadow  boxes  with  or  with- 
out anti-theft  locks  and  a  variety  of  coun- 
ters are  also  standard  in  all  ranges. 

Modernisation  need  not  be  lengthy  or 
disruptive  to  trade.  With  improved  shop- 
fitting  techniques  most  conversions  take  as 
little  as  two  days.  Many  retailers  report 
an  immediate  increase  in  sales  during  and 
following  a  refit.  Modernisation  frequently 
puts  a  shop  "on  the  map" — perhaps 
noticed  for  the  first  time  by  many  regu- 
lar passers-by. 

In  the  main  it  is  reasonable  to  expect  an 
average  increase  in  turnover  of  20-25  per 
cent  though  increases  of  up  to  250  per 
cent  have  been  achieved  mainly  in  cases 
where  there  was  the  minimum  of  display 
previously. 

Full  credit  and  leasing  facilities  are 
available  through  some  shopfitting  manu- 
facturers, the  cost  being  offset  against  the 
increase  in  profits. 

The  benefits  to  the  staff  must  not  be 
overlooked.  Assistants  may  be  relieved  of 
constant  walking  and  have  a  better  distri- 
bution of  duties.  Stock-taking  is  simpler 
and  the  shop  is  easier  to  clean  and  main- 
tain. Can  any  retailer  afford  not  to 
modernise  if  he  is  to  beat  inflation? 
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Volumatic  Security  Products 


Volumatic  Security  Scanning  Arm  The 

ultimate  shoplifting  deterrent,  an  electrically 
driven  arm  onto  which  convex  mirrors  can 
be  mounted.  Moves  the  mirror  in  a  1  20 
degree  sweep  every  20  seconds.  The 
mirror's  movement  maximises  the  deterrent 
of  the  convex  mirror  and  gives  added 
surveillance.  Neat,  modern  and  highly 

effective. 


Volumatic 
rCash  carrying 
Cases  When 
snatched  from  the 
carrier,  sounds  an  ear  piercing 
audible  alarm  and  sends  off 
clouds  ot  dense  orange  smoke.  The  cash  is 
stained  and  made  useless  to  the  thief  and 
the  carrier  is  protected  by  a  year's  free 
insurance.  It's  a  foolproof  way  to  carry 
cash.  Available  in  three  sizes.  Also 
available  ladies'  style  hand/shoulder 
cash  carrying  bag  and  in-store  cash 
collection  case  with  many  new  features. 

Volumatic 
Emergency  Alarm 

A  multi-purpose 
portable  audible 
alarm  forfloororwall 
mounting  ;  gives 
immediate  'press  to 
sound'  and  'press  to 
silence'  operation  with 
ear  piercing  signal.  Foot 
or  hand  operated. 

Volumatic  Stoplifters  Bright  deterrent 
orange  signs  for  hanging  in  retail  sales 
areas.  Each  sign  carries  powerful 
anti-pilferage  slogan  on  either  side.  A  sure 
way  of  deterring  the  casual  and  impulse 
pilferer.  Bright  orange  acrylic  with  black 
lettering,  suspended  with  chrome  chain. 
Dimensions :  36  ins.  wide  by  1  2  in.  deep 
(91  cm.  (91  cm.  by  30  cm.)  Low  in  cost. 


Volumatic  Ceiling 
Mounted  Deterrent 
Unit  A  new  security 
device  designed  to  provide 
a  maximum  deterrent  to 

shoplifters  by  constant  movement  of  multi-angle 
surveillance  mirrors. 

A  ceiling  mounted  arm  on  which  are  mounted 
three  convex  mirrors  is  driven  in  a  circular  motion 
by  an  electric  motor.  Can  be  fixed  either  to 
conventional  or  suspended  ceilings.  All  the  mirrors 
and  the  suspension  tube  in  bright  Volumatic 
deterrent  orange.  A  fraction  of  the  cost  of 
similar  products. 


Volumatic 
Anti-Pilferage 
Mirrors 

Volumatic  new  generation  circular  convex 
mirrors  with  a  bright  orange  'halo'  trim  are 
the  most  effective  low  cost  method  of 
pilferage  control ;  three  diameter  sizes  1  6  in.. 
24  in.  and  34  in. :  tough  glass  fibre  backing 
makes  them  virtually  unbreakable. 
For  tight  corners,  the  Volumatic  Slimview 

mirror  is  the  answer.  Oblong  in  shape  it 
measures  24  in.  wide  by  1  6  in.  deep.  Bright 
Volumatic  orange  trim  for  added  deterrent  effect 
Volumatic  Two-Way  Observation  Mirrors  give 
discreet  surveillance  of  high  pilferage  risk  areas. 
Available  clear  and  indistinguishable  from 
ordinary  mirrors,  or  with  Venetian  silverstrip. 


SHOPLIFTING 

IS  AN  OFFENCE 

WE  ALWAYS  PROSECUTE 


Volumatic  Loop  Alarm  Systems  An  entirely 
new  range  of  battery  operated  loop  alarm 
systems  that  provide  an  unbeatable  method 
of  preventing  the  theft  of  merchandise  on 
open  display.  Require  no  maintenance  and 
running  costs  are  virtually  nil.  Supplied  with 
coaxial  cable  that  cannot  be  bridged.  Three 
types  are  available,  two  with  unique  and 
patented  automatic  re-setting  facility. 
Powerful  audible  signal.  Applications  in  all 
types  of  non-food  retailing. 


All  Volumatic  security  products  are 
manufactured  under  stringent  quality 
control  and  research  is  being 
conducted  into  the  improvement  of 
existing  products  and  development  of 
new  products.  We  are  always  happy  to 
discuss  specific  security  projects  with 
customers.  All  Volumatic  products  are 
backed  by  a  one  year  written  guarantee. 

Solve  your  security  problems  now  -  send  for  literature  today.  To  help  us  to  give 
your  enquiry  immediate  attention,  please  quote  this  reference  CD 


Volumatic  Bomb  Blanket 

Designed  to  contain  the  blast 
from  expedient  (home  made) 
bombs.  Gives  1  6  sq.  ft. 
coverage.  Already  in  use  by 
department  stores  and  some 
public  utilities.  Designed  to  be 
placed  over  the  bomb  until 
disposal  experts  arrive. 


Volumatic  Limited  -  leaders  in  retail  security 


Volumatic  Limited 
Taurus  House 
Kingfield  Road 
Coventry  CV6  5AS  England 
Telephone  (0203)  84217/8/9 


Volumatic  Protectachain  Chrome  finished  neat,  flexible  ball-link 
chain  for  securing  goods  on  open  display.  Very  low  in  cost.  Case 
studies  show  it  can  totally  eliminate  pilferage. 


made  to  make  you  profit 


j 
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Focussing 
on  the 
dispensary 

Because  the  dispensary  has  to  be  out-of- 
bounds  to  the  customer  it  has  frequently 
been  the  last  part  of  the  premises  to  be 
modernised.  Any  pharmacist  who  has 
"taken  the  plunge"  has  found  that  the 
cost  and  temporary  upheaval  to  be  well 
worthwhile  because  of  improved  working 
conditions  and  resultant  efficiency. 

Unlike  many  of  the  mass-produced 
fittings  that  can  be  adapted  for  the  sales 
and  stock  areas,  the  fittings  in  the  dispen- 
sary must  be  frequently  tailor-made. 

In  previous  shopfitting  issues  of  C&D 
a  number  of  companies  interested  in  this 
sector  have  been  mentioned.  Another  firm 
— little  advertised  to  date — point  out  that 
dispensary  refitting  "has  long  been  a 
speciality"  of  theirs  also.  A.C.  Shopfitters, 
34b  Jeffrey  Street,  Gillingham,  Kent,  say 
that  among  the  dispensaries  fitted  out  by 
their  workmen  recently  are  those  of  S.  C. 
Field  (Hope-Smith)  in  Penzance;  J.  M. 
and  B.  W.  Pottle,  Botley,  Oxford  and 
Penman  (Patel  Pharmacy  Ltd)  at  Wimble- 
don. The  latter  has  just  been  completed 
and  the  premises  were  being  opened  this 
month.  The  units  are  of  melamine-faced 
board  in  matt  white  finish  with  similar 
faced  board  backing  eliminating  the  need 
for  painting  or  maintenance. 
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Newly  added  to  ihe  range  of  rotary  Spacemakers,  marketed  in  the  UK  by  R.D.S. 
Group  Ltd,  7  High  Street,  Ewell,  Surrey,  is  the  model  described  as  the  "See 
Through"  Spacemaker.  The  benefit  of  this  model  shown  here  alongside  the  original 
model,  is  that  retailers  can  see  what  is  going  on  behind  it.  The  capacity  of  the 
new  unit  is  exactly  the  same  giving  up  to  55ft  of  display  in  33in  of  floor  space. 


Deterring  the  dishonest 

by  F.  R.  Pegg,  chief  executive,  Volumatic  Ltd 


With  shrinking  margins,  cash  flow  difficul- 
ties and  other  pressures  brought  about  by 
inflation  and  unemployment,  the  retailer 
is  being  forced  to  take  shoplifting,  a  major 
source  of  reduced  profits,  more  seriously 
than  ever  in  the  past. 

The  new  threat  to  the  retailer  and  par- 
ticularly the  chemist,  in  terms  of  shoplift- 


The  dispensary  of  Patel  Pharmacy  Ltd,  Wimbledon  opened  this  month.  Fitted  with 
all  tailor-made  units  by  A.C.  Shopfitters,  part  of  the  serving  hatch  can  be  seen  above 
the  bottle  racks  (centre).  The  fitting  on  the  left  is  backed  by  floor-to-ceiling  shelving 


ing  losses  comes  from  children,  from  quite 
a  young  age  up  to  their  mid  to  late  teens. 

The  five  to  eight  group  often  steal  in 
liaison  with  their  mother  or  a  relative.  The 
child  shops  with  the  mother  and  under- 
stands that  every  item  that  the  mother 
picks  up  from  the  shelf  and  puts  back 
again  on  the  shelf  is  the  item  which  has 
to  be  stolen.  Making  sure  that  no-one  is 
watching,  the  child  puts  the  item  into  the 
mother's  shopping  bag. 

Schoolchildren  from  about  eleven  years 
up  to  fifteen  are,  in  many  ways,  one  of  the 
worst  groups  that  the  retailer  has  to  deal 
with.  Parents  today  give  a  thirteen-year- 
old  girl  money  to  buy  a  bar  of  chocolate 
on  her  way  to  school,  but  they  would  never 
consider  giving  her  money  to  purchase  say 
make-up.  Yet  a  girl  is  a  young  adult  and 
dresses  like  a  young  adult,  uses  make-up 
like  a  young  adult.  She  is  not  given  the 
money  to  purchase  these  things  and  there 
is  a  chance  that  she  will  steal  them. 

There  are,  of  course,  many  girls  and 
boys  above  15  years  of  age,  who  shoplift. 
The  reasons  for  carrying  out  crime  from 
16  to  the  early  20s  and  onwards  are  more 
complex  and  often  devious  and  well 
thought  out. 

The  seriousness  of  the  problem  is  clear 
particularly  for  the  chemist  who  has  a 
shop  close  to  a  school,  university  or  tech- 
nical college.  He  should  be  ever  on  the 
watch  for  gangs,  who  cover  up  or  provide 
diversions  for  accomplices.  Unremitting 
surveillance  will  soon  detect  the  regulars 
and  policy  of  prosecution  on  every  occa- 
sion— however  young  the  offender — will 
soon  cause  the  falling  off  of  thefts. 

Modern  shopping  precincts  lend  them- 
selves to  exploitation  yet  they  have  their 
advantage.  The  retailer  can  get  together 
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One  of  the  anti-theft  mirrors  installed 
at  Ronald  Birch  Ltd,  Ealing,  London, 
by  Volumatic  Ltd  shows  the  wide 
area  that  can  be  kept  under  supervision. 

with  neighbours  and  exchange  information 
on  suspected  shoplifters  and  peak  times 
when  thefts  take  place.  In  this  way  a  pat- 
tern will  emerge,  which  wili  help  the  re- 
tern  will  emerge,  which  will  help  him 
combat  the  crime  and  protect  his  profits. 

Staff  pilferage  can  be  a  particular  prob- 
lem. Apart  from  the  usual  precautions,  the 
retailer  should  insert  a  clause  in  the  terms 
and  conditions  of  employment  that  give  a 
right  to  search  employees  when  they  arrive 
or  when  they  leave  the  store.  The  know- 
ledge that  the  retailer  has  this  right  is  a 
major  deterrent  to  the  would  be  pilferer. 

Legal  precedent 

A  significant  legal  precedent  has  been 
set  in  recent  years  (Regina  v  McPherson) 
which  now  means  that  it  is  no  longer 
necessary  for  the  shoplifter  to  leave  a 
store  before  being  apprehended  by  per 
sonnel  but  they  must  be  certain  that  the 
individual  involved  has  stolen  goods. 

A  source  of  help  to  which  the  retailer 
can  turn  for  advice  on  pilferage  in  ad- 
dition to  the  manufacturers  of  retai 
security  products  is  the  crime  prevention 
officer  of  his  local  police  force.  Trained  in 
all  aspects  of  crime  prevention,  their  help 
and  advice  can  be  invaluable.  The  Home 
Office  report  "Shoplifting  and  Thefts  by 
Shop  Staff"  at  £1-50  represents  a  sound 
investment.  Also  available  is  a  booklet 
called  "The  Disappearing  Profits" 
synopsis  of  the  report  which  again  is  pub- 
lished by  the  Home  Office.  This  is  avail 
able  free  direct  from  Volumatic  Ltd, 
Taurus  House,  Kingfield  Road,  Coventry 
CV6  5 AS. 


Shopex  75 

Shopex  '75,  the  display  and  shopfitting 
exhibition,  will  be  held  at  the  Metropole 
Exhibition  Halls,  Brighton,  from  October 
26  to  29.  A  one-day  conference  will  also 
be  staged  during  the  exhibition.  Copies  of 
a  brochure  on  the  exhibition  are  available 
from  the  organisers  Westbourne  Exhi 
bitions,  Crown  House,  Morden,  Surrey. 


British  shopfitters  show  their 
wares  at  Euroshop  75 


A  number  of  British  shopfitters  are  now 
looking  to  countries  on  the  mainland  of 
Europe  for  their  expansion.  Export  turn- 
rounds  in  excess  of  £900,000  were  com- 
pleted by  members  of  the  National 
Association  of  Shopfitters  in  the  first  10 
months  of  1974  and  they  are  confident  of 
their  ability  to  increase  substantially  that 
total  during  1975. 

The  shopfitting  industry  in  Britain  dif- 
fers from  that  in  continental  Europe  in 
two  main  respects.  Firstly,  British  shop- 
fitters  work  on  a  national  basis,  resulting 
in  a  very  competitive  industry  and  avoid- 
ing the  quasi-monopoly  situation,  fre- 
quently occurring  on  the  Continent,  where 
a  single  shopfitter  tends  to  dominate  the 
trade  within  an  area.  Secondly,  British 
shopfitters  usually  work  as  main  contrac- 
tors and  have  developed  the  organisational 
requirement  necessary  to  plan  a  contract 
through  from  initial  conception  to  com- 
pletion. They  also  accept  responsibility  for 
scheduling  and  co-ordinating  the  host  of 
subsidiary  trades  which  are  involved  in 
the  creation  of  shopfronts,  entrances  and 
fine  interiors. 

This  contrasts  with  shopfitters  in  many 
continental  countries  who  generally  only 
supply  and  install  as  one  of  many  sub- 
contract trades  involved  in  a  contract,  the 
planning,  scheduling  and  co-ordination  of 
an  installation  being  the  responsibility  of 
the  architect,  the  builder,  engineer,  or  even 
the  client. 

To  show  what  their  members  could 
offer.,  the  Association  took  a  60  sq  metre 
stand  at  the  Euroshop  75  exhibition  held 
recently  in  Dusseldorf,  Germany.  Other 
shopfitters  from  Britain  were  also  present 
as  for  example  Olney  Bros,  Berkhamsted. 

They  said  that  with  the  value  of  the 
pound  falling  steadily  against  European 
currencies  they  felt  now  was  the  right 
moment  to  get  more  business  from  other 
EEC  markets.  They  have  purchased  a  com- 
pany in  Holland  to  act  as  selling  agents 


for  their  products.  (The  address  is:  80  BV, 
Smalle  Reep  17,  Breda,  Nederlands). 

The  modular  units  offered  are  as  most 
systems,  interchangeable,  but  Olney  be- 
lieve they  are  somewhat  more  flexible 
since  they  offer  two  complete  systems  in 
90cm  modules  and  120cm.  Most  other 
systems  will  offer  120cm  and  one  or  two 
alternative  sized  shelf  units,  but  their  Sys- 
tem 80  contains  all  components — such  as 
drawer  bases,  showcases,  cabinets,  display 
units  and  specialised  components  etc,  in 
both  modules. 

Tne  finishes  are  both  polished  hard- 
woods and  laminated  according  to  client's 
choice.  Most,  if  not  all,  modular  units  are 
metal  and  plastic.  Wood  is  both  har- 
monious with  all  types  of  decorations 
(.traditional  and  modem)  as  well  as  being 
acceptable  to  almost  everyone.  Another 
advantage  claimed  for  wood  is  that  the 
"new  look"  stays  newer  longer  and  minor 
damages  can  more  easily  be  repaired. 

A  range  of  different  units  and  different 
coloured  pelmets  are  also  available  to 
give  each  installation  some  individuality. 

Of  course  it  is  possible  to  modify  in 
almost  any  way,  various  items  within  the 
range,  both  in  finishes,  colours  and  design 
to  suit  most  client's  wishes.  The  retailer 
thus  has  the  benefit  of  the  economical 
standard  system  linked  to  individuality 
that  is  still  preferred. 

Javelin  system 

As  a  result  of  Euroshop,  City  Industrial 
Ltd,  Fonthill  Road,  London  N4  3HN, 
expect  to  provide  their  Javelin  shopfitting 
system  for  the  fitting  out  of  pharmacies  in 
France  and  Germany. 

CIL's  managing  director,  Sam  Morris, 
says  that  "Euroshop  far  exceeded  our 
expectations  and  the  German  and  French, 
in  particular,  were  interested  in  using 
Javelin  in  pharmaceutical  outlets". 

Continued  on  p494 


Some  of  the 
units  shown  by 
Olney  Bros  at 
Euroshop  75 
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Continued  from  p493 

In  CIL's  view,  Javelin  which  is  all 
British  and  the  product  of  three  years'  re- 
search, is  particularly  suited  to  the  modern 
pharmacy  and  the  shelving' s  "clean  and 
uncluttered  lines  do  not  obstruct  the 
merchandise  display". 

Part  of  CIL's  Javelin  system 
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the  key to 
solve  your 


problems 


Olney  bros  offer  you  a  full 
and  comprehensive  service 
covering  all  aspects  for 
your  trade. 

details  from;  olney  bros  ltd. 
jado  house, 
northbridge  road, 
berkhamsted,  herts.HP41EG. 

■^5417-9 

name  &  address 


Shopfitting 
round-up 


Reducing  window  spoilage 

New  self-adhesive  window  films,  designed 
to  protect  goods  in  shop  windows  from 
damaging  ultra-violet  light,  are  being 
offered  by  3M  United  Kingdom  Ltd.  For 
retailers,  they  should  bring  the  twin  bene- 
fits of  considerable  reduction  in  costly 
spoilage  and  longer-lasting  displays. 

Scotchtint  shop  window  films,  applied  to 
the  inside  of  windows  or  large  display 
cases,  are  claimed  to  eliminate  99  per  cent 
of  harmful  ultra-violet  light  and  control 
solar  heat. 

Two  types  of  films  are  available.  Both 
are  of  transparent  polyester  with  the  same 
effective  ultra-violet  absorber  in  the  ad- 
hesive and  both  permit  uninterrupted 
vision  without  distortion. 

Keeping  floors  clean 

Allied  Industrial  Services,  Lidget  Green, 
Bradford,  W  Yorks  BD7  2QS,  have 
established  a  doormat  service  based  on 
their  Dustbarrier  mat.  Allied  claim  a 
"much  more  than  average  dust  pick-up" 
because  of  the  100  per  cent  cotton  pile 
specially  impregnated  to  attract  dust  and 
dirt.  Heavy-weight  rubber  backing,  edged 
to  avoid  scuffing,  wrinkling  and  tripping 
is  a  special  safety  feature,  especially  ap- 
preciated in  hospitals,  where  they  have 
been  tested. 

Allied  claim  a  service  rather  than  a 
product.  They  supply  the  mats  under  a 
fixed  rental  agreement,  change  the  soiled 
ones  at  regular  intervals,  usually  weekly. 
Worn  mats  are  replaced  where  necessary 
at  their  expense. 

Mats  are  available  in  two  shades  and 
sizes.  32  x  48in  and  48  x  72in  in  either 
mottled  red  or  grey. 

Long  life  incinerators 

Heating  and  Air  Treatment,  46  West 
Street,  Chichester,  Sussex,  can  supply 
incinerators  of  modular  construction  con- 
sisting of  nine  basic  parts  which  sleeve 
together.  The  sleeved  construction  facili- 
tates the  replacement  to  any  combination 
of  the  parts,  as  and  when  they  are  re- 
quired. The  life  span  of  the  incinerator 
is  therefore  extended  to  such  a  degree 
that  there  is  virtually  no  need  to  ever  re- 
place the  complete  incinerator  with  a  new 
one. 

The  company  offer  advice  on  the  loca- 
tion of  the  incinerator  and  positioning 
with  regard  to  down  draught  etc  by  the 
circulation  of  air  and  gases  produced  in- 
side the  units. 

In  various  sizes,  the  smallest  incinera- 
tor has  5  cu  ft  capacity  and  costs  £97-50 
ex  works. 

Price  markers 

Cameo,  described  as  "a  fresh  concept  in 
elegant  price  markers",  has  been  launched 
by  Movitex  Signs  Ltd,  107  High  Street, 
Edgware,  Middlesex,  to  complement  the 
company's  already  retail  pricing  range. 

Cameo  employs  just  two  white  plastics 
components.     Fingertip-shaped  uprights 


which  display  the  pricing  information  are 
simply  joined  together  by  concealed  con- 
necting pieces  recessed  into  the  base  of 
the  uprights. 

The  fingertip  has  an  oval  face  with  the 
figure,  £  sign  or  decimal  point  printed  in 
silver,  blue  or  black.  The  face  has  an 
oval  border  in  orange  for  the  black 
character  version  and  silver  for  the  other. 

Portable  fire  extinguishers 

An  extensive  range  of  portable  fire  ex- 
tinguishers, for  use  in  virtually  any 
situation  where  "first  aid"  fire  fighting 
equipment  is  required,  is  outlined  in  a 
new  leaflet  from  AFA-Minerva  (EMI)  Ltd, 
Grosvenor  Road,  Twickenham,  TW1  4AB. 

Five  basic  types  of  fire  extinguisher  in 
varying  sizes,  are  described  together  with 
hose  reels  and  fire  blankets  which  comple- 
ment the  company's  capability  in  portable 
extinguishing  aids.  The  extinguishers  are 
charged  with  water,  foam,  carbon  dioxide, 
dry  powder  or  BCF  (bromochlorodifluoro- 
methane). 


Rims 


A  Look  in  Time. 

Lawrence  Security  Services  Ltd.  16  mm 
colour  and  sound.  Running  time  15 
minutes. 

Purchase  from  Lawrence  Security  Ser- 
vices Ltd  (£185)  or  hire  from  Argus  Film 
Library,  15  Beaconsfield  Road,  London 
NW10  (£25  per  one  day). 

The  film  follows  the  actions  of  two  people 
operating  individually  and  as  a  team. 

It  opens  with  a  man  entering  a  store, 
browsing  through  goods  in  a  department, 
when  suddenly  he  is  aware  of  being  ob- 
served by  two  sales  assistants,  he  steals 
nothing.  The  next  scene  shows  him  in  a 
department  where  he  is  not  observed  and 
a  high  priced  product  is  removed  from  the 
display.  The  film  continues  with  scenes  of 
both  the  man  and  a  woman  in  their 
nefarious  activities.  In  some  they  are  pre- 
vented from  stealing  because  of  alert  and 
observant  staff,  whilst  in  others,  because 
of  a  moment's  inattention  by  the  staff  they 
are  able  to  steal.  Many  of  the  dodges  em- 
ployed by  pilferers  are  portrayed.  The 
narrative  emphasises  the  need  for  staff  to 
be  alert  and  observant  and  to  recognise 
certain  elements  of  behaviour  and/or  items 
by  which  they  can  identify  potential  shop- 
lifters, deterring  them  from  pilfering  but 
NOT  apprehending  them. 
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British  Pharmaceutical  Students  Association  Conference 

Students  press  for  cut  in 
undergraduate  numbers 


Pharmacy  students  last  week  called  upon 
the  Pharmaceutical  Society  to  act  on  the 
number  of  students  being  enrolled  on 
pharmacy  courses  and  to  rectify  the 
decline  in  pre-registration  places  available 
to  graduates. 

Motions  on  the  two  subjects  were 
brought  up  during  the  British  Pharma- 
ceutical Students  Association's  conference 
at  Chelsea  College.  Proposing  that  the 
conference  "expresses  grave  concern  at 
the  increasing  pharmacy  student  intake 
which  exceeds  the  future  manpower 
requirements  of  the  profession,"  Miss 
Hiliary  Burt  (Bath)  said  that  the  profes- 
sion was  becoming  increasingly  popular, 
especially  with  girls.  There  was  a  danger 
of  training  an  excess  of  graduates,  and 
there  was  "clearly  a  need"  for  the  Society 
to  take  a  survey  of  the  situation  and  give 
an  accurate  forecast  of  manpower  needs. 
Miss  Patricia  Rushton  (Brunswick  Square) 
pointed  out  that  the  Society  had  no  power 
as  such  to  restrict  the  number  of  students, 
but  might  be  able  to  make  representa- 
tions to  the  schools.  Mr  C.  Benrimoj 
(Bradford)  felt  that  it  was  the  the  pro- 
fession's duty  to  provide  an  adequate 
pharmaceutical  service,  and  if  the  number 
of  pharmacists  were  reduced,  there  would 
be  a  cutback  in  services. 

Mr  J.  Glare  (Executive  member)  said 
13  schools  of  pharmacy  had  increased 
their  intakes  last  year.  There  were  now 
8  per  cent  more  students  than  last  year, 
and  the  figure  had  risen  39  per  cent  over 
the  past  10  years.  At  the  same  time  the 
number  of  general  practice  pharmacies 
had  diminished  and  hospitals  could  not 
afford  to  employ  more  pharmacists 
because  recent  pay  rises  had  not  led  to 
increased  allocations  to  pharmacy  depart- 
ments. The  Society  could  have  an  indirect 
effect  on  student  numbers  by  reducing  the 
number  of  pre-registration  posts  but  that 
would  not  be  fair  on  those  who  had 
already  graduated. 

Preregistration  posts 

Proposing  that  the  Society  be  requested 
to  take  steps  to  rectify  "the  steadily 
declining  number"  of  preregistration 
posts,  Mr  A.  Banks,  retiring  president, 
said  it  had  become  clear  in  discussions  he 
had  had  that  the  number  of  such  posts 
was  indeed  declining — Boots  were  "turn- 
ing away"  students  and  Berkshire  Area 
Health  Authority  had  told  him  it  would 
only  be  employing  two  graduates  this 
year,  whereas  that  number  had  been 
employed  in  a  single  hospital  in  the  past. 
Private  retail  pharmacy  was  also  cutting 
back  posts  because  of  increasing  costs. 
The  Society  had  to  act  now  to  help  the 
graduates  of  a  few  years  time — who  were 
already  studying  at  college. 

Mr  Banks  later  proposed  that  the  con- 
ference mandate  the  Association's  Execu- 


tive to  make  representations  to  the 
Society  that  its  byelaws  be  amended  to 
allow  the  inclusion  of  students  "within  a 
special  category  of  membership."  He 
explained  that  BPSA's  representation  to 
the  Society  was  via  the  assistant  secretaries 
to  Council,  and  his  proposal  would,  if 
implemented,  mean  a  more  direct  input 
into  the  Society.  Such  a  special  category 
of  membership  would  not  be  allowed  to 
vote  in  Council  elections,  but  would  be 
able  to  have  delegates  and  propose 
motions  at  the  Branch  Delegates  meeting. 

Mr  Banks  made  it  clear  that  he  was 
not  proposing  recognition  of  BPSA  by  the 
Society — that  had  been  attempted  before, 
but  had  met  with  objections  from  the 
Society.  However,  he  hoped  that  the  same 
students  would  join  the  group  as  would 
join  BPSA,  and  that  the  new  category 


The  problems  of  pharmacy  graduates 
obtaining  preregistration  places  is  going 
to  become  increasingly  difficult  according 
to  Mr  J.  P.  Bannerman,  vice-president  of 
the  Pharmaceutical  Society. 

Speaking  to  the  British  Pharmaceutical 
Students  Association  conference  last  week 
in  a  forum  session,  Mr  Bannerman  ex- 
plained that  as  hospital  salaries  rose, 
retail  salaries  had  to  follow  and  some 
general  practice  pharmacists  would  have 
to  drop  out  from  training  graduates. 
There  were  currently  discussions  going  on 
into  methods  to  help  the  situation  but 
whatever  happened,  "obviously  we  cannot 
have  a  situation  develop  where  it  is  diffi- 
cult for  pharmacy  graduates  to  get  pre- 
registration places."  The  Society  was  not 
interested  in  people  obtaining  degrees  in 


would  be  run  on  the  same  lines  as  the 
Association.  The  proposal,  which  was  a 
long-term  one,  was  submitted  to  an 
Association  subcommittee  for  study. 

Mr  B.  Patel  (Chelsea)  proposed  that 
BPSA  negotiate  an  increased  grant  from 
the  Society.  Mr  C.  Ranshaw,  retiring 
treasurer,  said  that  the  Association  was 
short  of  finance  now  and  needed  an 
increase  in  grant.  He  did  not  think  the 
Society  had  ever  given  an  increase  since 
it  first  gave  its  grant  several  years  ago. 

Other  methods  of  balancing  the  budget 
were  approved  by  the  conference.  The 
membership  fee  was  put  up  from  £0  40  to 
£0  50,  and  the  number  of  Executive 
members  was  trimmed;  Mr  Ranshaw  said 
that  the  Executive  expenses  were  the 
biggest  single  item  in  the  BPSA  budget. 
The  position  of  vicepresident  was  abol- 
ished, his  duties  being  taken  over  by  the 
president,  the  positions  of  information 
and  publications  officers  amalgamated  as 
public  relations  officer,  the  International 
Pharmaceutical  Students  Federation 
liaison  secretary  and  student  exchange 
officer  was  made  one  post,  and  the 
regional  co-ordinator  positions  abolished. 

The  Association's  officers  for  1975/76 
will  be:  president  C.  Ranshaw;  general 
secretary  Miss  Wanda  Pienkowska;  treas- 
urer J.  Glare;  IPSF  liaison  secretary  Miss 
Hiliary  Burt;  public  relations  A.  James. 


pharmacy  if  such  people  did  not  become 
members,  he  added. 

The  prospects  for  pharmacists  in  the 
industry  had  lost  some  ground  due  to 
pressure  being  applied  on  the  EEC  from 
the  Association  of  the  British  Pharmaceu- 
tical Industry  and  the  British  Govern- 
ment, with  the  pharmacists'  position  being 
"diluted"  to  that  of  a  qualified  person. 
However,  Mr  Bannerman  felt  it  "would 
unquestionably  dawn"  on  the  industry  at 
some  time  that  the  pharmacist  was  the 
best  person  to  have  the  responsibility  in 
the  industry. 

In  hospital  pharmacy,  there  had  been  a 
"reasonable  expansion"  with  pharmacists 
managing  the  service,  and  having  more 
the  role  of  consultant  than  technician. 

Continued  on  p496 
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Executive 
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and  area 
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There  had  been  a  "major  breakthrough" 
in  the  agriculture  and  veterinary  sphere 
where  it  looked  as  if  pharmacists  were 
going  to  hold  onto  a  monopoly  recently 
given  to  them  on  the  distribution  of 
certain  medicines. 

However,  the  number  of  general  prac- 
tice pharmacies  was  diminishing  by  5  per 
cent  a  year.  The  growth  in  that  sphere 
which  might  have  been  expected  due  to 
the  rise  in  population  was  not  seen 
because  of  health  centres,  which  redistri- 
buted pharmaceutical  work  in  a  concen- 
trating fashion.  "As  we  see  more  and 
more  health  centres  coming  along,  we  are 
going  to  see  a  less  and  less  widespread 
demand  for  pharmacies." 

Projected  changes  in  general  practice 
pharmacy  had  to  be  looked  at  to  see 
where  they  would  lead.  If  general  practice 
was  to  be  made  more  professional,  then 
"we've  got  to  find  some  better  way  of 
putting  pressure  on  the  government  to 
have  pharmacists  better  paid  for  the 
pharmaceutical  work  done,  or  we've  got 
to  find  some  other  sort  of  work  outside 
pharmacy  for  about  a  third  of  our  mem- 
bers." Mr  Bannerman  felt  there  were  too 
many  pharmacists  at  present,  and  if  the 
amount  of  work  was  cut  down,  a  "sticky 
situation"  would  arise  where  graduates  in 
5-10  years  time  could  find  difficulty  in 
obtaining  jobs. 

Graduates'  disadvantages 

The  theme  of  the  forum  was  "the  intro- 
vert pharmacy  student — what  kind  of 
pharmacist?"  Mr  Bannerman,  who  regu- 
larly employed  a  postgraduate  student, 
felt  that  graduates  did  not  fit  easily  into 
his  type  of  practice.  They  had  the  advan- 
tages of  youth,  energy,  high  intelligence 
and  a  deep  and  wide  knowledge  of  phar- 
macy, but  suffered  the  disadvantages  that 
they  were  poor  communicators,  had  poor 
legal  knowledge,  and  were  unwilling  or 
unable  to  capitalise  on  their  knowledge. 

The  pharmacist  of  today  had  to  be  an 
expert  communicator,  and  needed  an 
extrovert  personality,  felt  Mr  D.  J.  Dal- 
glish,  a  member  of  the  Society's  Council. 
That  would  be  difficult  if  he  were  an 
introvert.  The  general  practice  pharmacist 
had  to  be  extrovert  also  in  his  profes- 
sional and  retail  practice,  and  be  an 
entrepreneur  in  the  commercial  side  of  his 
business.  He  was  an  advisor  and  "father 
confessor"  to  the  public — even  more  so 
as  doctors  became  less  easy  to  consult.  In 
smaller  communities,  the  pharmacist 
became  a  community  figure  in  his  own 
right. 

Mr  Dalglish  was  hopeful  that  the 
pharmacist  would  become  the  co-ordin- 
ator  of  the  health  team,  and  have  a 
managerial  advisory  role  regarding  the 
patient,  as  well  as  assessing  side-effects 
and  discussing  the  patient's  treatment  with 


other  professions.  For  that  he  would  need 
to  be  extrovert.  He  emphasised  that  it 
was  important  for  the  pharmacist  to 
retain  the  right  to  counter  prescribe. 

It  might  be  thought  at  first  that  the 
introverted  pharmacist  might  find  a  haven 
in  hospital  pharmacy.  That  was  not  now 
so  in  the  main  as  an  extrovert  personality 
was  required  to  manage  the  service  and 
take  part  in  such  developments  as  ward 
pharmacy.  Though  the  introvert  might 
"come  into  his  own"  in  academic  and 
research  situations,  Mr  Dalglish  thought 
that  there  was  "very  little  hope"  for  the 
introvert  in  pharmacy  today. 

'Academically  introverted' 

Dr  P.  Noyce,  pharmaceutics  lecturer, 
Chelsea  College,  felt  pharmacy  students 
were  "academically  introverted  and 
socially  introspective".  The  factors  which 
produced  that  were:  the  course  content 
and  orientation,  the  isolation  of  the  phar- 
macy department,  and  the  duration  and 
intensity  of  the  course.  Any  course  which 
was  vocational  in  nature,  like  pharmacy, 
precluded  integration  with  other  courses 
except  at  an  elementary  level.  There  was 
a  "dilemma"  in  designing  the  course  to 
reconcile  the  various  employments.  Should 
pharmacists  not  expect  to  undertake  post- 
graduate education  to  allow  them  a  wider 
choice  of  jobs  with  a  first  degree?  Dr 
Noyce  asked.  He  felt  it  better  that  there 
should  be  a  vocational  specialisation  in 
the  final  year,  eg  hospital  pharmacy 
including  small  scale  production,  rather 
than  a  subject  specialisation. 

The  "anomaly"  of  pharmacy  was  that 
in  some  universities  it  was  grouped  with 
science  subjects  and  in  others  with 
medical  studies.  As  pharmacists  were  in 
the  health  team,  Dr  Noyce  felt  that  some 
of  the  training  should  be  in  the  same 
environment  as  for  medical  students; 
"Lack  of  a  link  at  educational  level  leads 
to  a  lack  of  communication  at  profes- 
sional level." 

Dr  Noyce  felt  the  pharmacy  course 
should  not  be  lengthened  as  it  would  only 
be  filled  up  with  other  studies  and  so  the 
intensity  would  remain.  "If  the  course  is 
streamlined  for  relevance,  which  it  is  not 
at  the  moment,  and  a  system  of  special- 
ised postgraduate  courses  instituted,  the 
undergraduate  course  should  be  able  to 
cover  the  material  quite  comfortably." 

Employment  difficulties 

During  the  discussion  Mr  Bannerman 
was  questioned  on  the  difficulty  of  gradu- 
ates finding  jobs.  He  said  it  was  being 
discussed  by  the  Society  at  the  moment. 
He  hoped  there  would  not  be  a  recurrence 
of  the  events  of  the  1930s  where  pharma- 
cists took  over  uneconomic  shops,  which 
led  to  a  fall  in  standards.  The  Society 
were  discussing  whether  a  joint  approach 
could  be  made,  with  the  Department  of 
Education,  directly  to  the  universities  and 
polytechnics  to  cut  down  the  intake  of 
students.  However  he  pointed  out  that 
because  pharmacy  was  "buoyant"  and 
other  science  subjects  were  "in  a  bad 
way",  pharmacy  schools  were  getting 
better  candidates  and  all  schools  were 
currently  of  a  "fairly  high  calibre." 

Mr  Bannerman  said  he  would  like  to 
see  movement  towards  a  more  organised 
pattern  in  the  preregistration  year.  Mr 
Dalglish  later  said  he  also  was  "unhappy" 


Mr  T.  P.  Astill  (left),  deputy  secretary, 
National  Pharmaceutical  Union,  presents 
the  NPU  "victor  ludorum"  cup  to  Mr  A. 
Hall  during  the  dinner  dance  of  the 
conference  last  week.  Mr  Hall  represents  I 
the  Cardiff  team  which  was  victorious 
at  the  recent  BPSA  sports  finals  day 

about  that  year,  and  would  prefer  to  see] 
more  formal  short  courses  organised  for] 
those  students.  Mr  Bannerman  replied] 
that  day  release  courses  were  being  organ- 1 
ised  by  health  boards  and  it  was  encour-j 
aging  that  they  were  getting  all  graduates! 
together.  It  was  "not  enough"  that  such 
courses  should  be  for  those  in  the  hospital 
service  only. 

'Continuing  education'  report 

Questioned  about  pharmacists'  "appar- 
ent apathy",  Mr  Bannerman  said  it  was 
not  necessarily  apathy  but  could  be  lack 
of  knowledge.  There  was  a  "very  strong  ] 
case"  for  re-educating  pharmacists — such 
updating  of  knowledge  would  perhaps 
have  to  be  compulsory,  but  that  would 
depend  upon  the  demands  of  "con-  ' 
sumerism". 

He  later  added  that  the  working  party 
on  postgraduate  education,  set  up  by  the  I 
Society's  Council,  incorporated  "very 
radical  thinking"  that  was  "nowhere  near 
acceptance"  by  the  profession.  The  logic 
was  to  create  a  uniformly  high  level  of 
knowledge,  and  that  was  only  possible 
if  it  could  be  backed  up  by  sanctions,  the 
ultimate  being  striking  off.  The  report 
was  "logical".  It  could  mean  that  phar- 
macists could  not  switch  from  one  branch 
of  pharmacy  to  another  unless  they  could 
show  that  they  had  kept  up  the  level  of 
postgraduate  education  in  that  other 
branch  as  well  as  their  own. 

Mr  Bannerman  warned  if  the  report 
were  ever  to  be  implemented,  younger 
pharmacists  would  have  to  accept  that  the 
resulting  examination  would  have  to  be 
"tailored  down"  for  the  older  generation. 
However  he  thought  the  day  would 
finally  come  for  acceptance  of  post- 
graduate education;  the  report  would 
"condition  thinking". 

Mrs  lean  Banks,  retiring  BPSA  general 
secretary,  said  she  thought  that  a  line  had 
to  be  drawn  somewhere  on  counter- 
prescribing,  and  students  did  not  come 
across  counter  products  in  school.  It  was 
also  difficult  to  keep  up  with  the  range  of 
counter  products,  and  many  more  allergic 
responses  were  being  seen  nowadays.  Dr 
Noyce  said  that  the  problem  of  self 
medication  had  been  considered  at 
Chelsea  College,  but  they  had  not  come 
up  with  any  solution.  Doctors  were 
trained  to  deal  with  major  disorders,  but 
had  little  training  in  minor  ones,  so  both 
professions  were  "groping  in  the  dark." 


12  April  1975 

Sheffield  contractors  conference 


Support  for 
a  paid 
negotiator 


Sheffield  Chemist  Contractors  Committee, 
at  a  conference  held  on  Sunday,  April  6, 
heard  Mr  G.  Urwin,  a  member  of  the 
Central  NHS  Chemist  Contractors  Com- 
mittee express  his  unqualified  opposition 
to  a  nationalised  pharmaceutical  service. 

Mr  Urwin  quoted  the  example  of 
Sweden  where  one  third  of  640  phar- 
macies are  now  run  entirely  by  tech- 
nicians without  the  supervision  of  a  phar- 
macist. No  new  graduate  in  pharmacy  in 
1973  was  successful  in  obtaining  a  job  in 
pharmacy  in  Sweden.  Mr  Urwin  said  that 
in  his  view  there  was  nothing  radically 
wrong  with  the  present  set-up.  The  public 
were  getting  first  class  pharmacy  service 
very  much  on  the  cheap  and  what  was 
needed  was  more  financial  help  from  the 
government.  Pharmacists  must  take  their 
stand  as  independent  contractors  and 
show  their  total  opposition  to  the  idea  of 
nationalisation. 


Mr  Urwin  strongly  advocated  the  en- 
gagement of  a  paid  specialist  negotiator 
by  the  Central  Committee  but  admitted 
that  this  view  was  not  shared  by  all  the 
members  of  the  Committee.  His  own  view 
was  that  recent  moves  to  appoint  a  deputy 
chief  executive  were  right  but  did  not  go 
nearly  far  enough.  He  claimed  that  letters 
in  the  pharmaceutical  Press  showed  that 
many  contractors  considered  the  appoint- 
ment of  a  man  of  proven  ability  to  be 
essential  and  were  prepared  to  pay  to  get 
the  right  man. 

Mr  Urwin  questioned  the  viability  of 
any  pharmacy  with  a  turnover  potential 
of  less  than  £40,000.  He  maintained  that 
the  only  long  term  solution  for  some 
pharmacies  in  suburban  and  rural  areas 
is  for  them  to  be  on  a  part-time  basis.  He 
depored  the  Society's  lack  of  encourage- 
ment in  this  direction.  Expressing  his  own 
view  on  other  NHS  matters,  he  supported 
the  rural  dispensing  moratorium,  the  need 
for  substantially  higher  payments  for  the 
supply  of  colostomy  requirements  and  the 
replacement  of  the  present  rota  service  by 
a  voluntary  scheme. 

Mr  J.  Charlton,  secretary  to  the  Central 
NHS  Committee,  gave  the  conference 
members  a  concise  account  of  the  way  in 
which  NHS  remuneration  is  made  up. 

During  the  afternoon  discussion,  Mr  W. 
H.  Hovvarth,  Nottingham,  urged  that  re- 
muneration claims  should  be  based  on 
salary  comparability  rather  than  on  the 
present  equivalent  manager's  salary.  Mr 
Charlton  stated  that  the  Committee  had 
already  tried  to  make  out  this  claim  but 
the  position  had  not  been  helped  by  the 
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recent  Scottish  chemists'  arbitration  award. 

Mr  Maxwell  Gordon,  Leeds,  said  his 
committee  saw  no  benefit  in  the  new  con- 
tract proposals.  He  opposed  the  idea  of  a 
professional  negotiator  who  could  possess 
no  more  knowledge  and  no  more  ability 
than  the  present  representatives.  He 
doubled  if  contractors  would  be  prepared 
to  follow  the  judgments  of  a  paid  negotia- 
tor who  could  have  no  power  to  bring  out 
the  11,000  pharmacists  on  strike.  Mr  B. 
hllison,  Barnsley,  opposed  the  new  con- 
tract and  said  that  the  old  contract  with 
more  money  would  be  preferable. 

Stop  discount  buying 

In  replying  to  questions  about  manu- 
facturers' discounts,  Mr  Charlton  said  that 
the  way  to  get  rid  of  discounts  was  for 
chemists  to  stop  buying  discount  parcels. 
Mr  C.  M.  Wragg,  Derbyshire,  said  that 
the  proposed  rural  moratorium  was  too 
late —  the  doctors  had  already  got  what 
they  wanted.  He  urged  the  idea  of  a  paid 
collection  and  delivery  service  in  rural 
areas. 

Mr  L  A.  Potter,  Sheffield,  complained 
of  the  inadequate  payments  for  colostomy 
requirements  and  the  long  delays  in  dealing 
with  claims.  Mr  K.  Larder,  Sheffield, 
asked  for  higher  rota  payments  to  allow 
pharmists  to  use  sufficient  staff  for  secur- 
ity at  rota  limes. 

On  a  motion  from  the  floor  the  con- 
ference resolved  by  a  substantial  majority 
"that  this  meeting  supports  the  proposal 
that  the  Central  NHS  (Chemist  Contrac- 
tors) Committee  should  appoint  a  paid 
negotiator  tor  a  trial  period". 


How  to  handle  the 
customer  whose  life  lacks 

yodel -ayee -dee 


This  year,  a  lot  of  people  will  be 
coming  to  you,  asking  for  Pharmaton 
Capsules,  the  Swiss-formulated  multi- 
vitamin product  with  Ginseng.  They'll 
have  seen  them  powerfully  advertised. 
They'll  be  wanting  to  try  them. 

So  stock  up  now  with  Pharmaton 


Capsules.  Not  just  because  your  customers 
w  ill  want  them.  Not  just  because  of  the 
tempting  trade  deals  that  Yestric, 
Pharmaton' s  distributors  have  arranged. 

But  perhaps  because  Pharmaton 
Capsules  offer  a  little gesundheit—  and  that 
could  be  a  big  help  in  1975. 


Pharmaton  Capsules 


For  further  information,  please 
write  to:  The  Pharmaton 
Information  Bateau,  Spinney 

.    ,  , ,     ,      .  House,  Church  Street,  Liverpool 

THE  PROFITABLE  MULTI -VITAMINS  FROM  SWITZERLAND    u 3AU. 
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First  Medicines  Act  case 


Licensing  authority  criticised 
for  not  helping  company 


Fines  of  £20  in  respect  of  each  of  eleven 
counts  were  imposed  on  G.  O.  Woodward 
&  Co  Ltd,  London  SW15,  pharmaceutical 
manufacturers,  at  the  close  of  the  first 
case  to  be  brought  under  the  Medicines 
Act  1968.  The  company  was  found  not 
guilty  on  three  other  charges.  However 
the  magistrate,  Mr  C.  Besley,  said  the 
fine  was  low  in  the  circumstances  and 
refused  to  make  an  order  on  costs. 

When  the  hearing  was  resumed  on 
Monday  following  adjournment  from 
February  28  (C&D,  March  8,  p325)  de- 
fence counsel,  Mr  C.  J.  Sumner,  referred 
again  to  the  time  lag  between  the  Depart- 
ment of  Health's  offer  of  a  limited  licence 
in  August  1973  and  the  receipt  of  that 
licence  in  a  letter  dated  December  6,  the 
licence  being  valid  until  December  31.  He 
doubted  the  Department's  power  to  grant 
a  retrospective  licence  and  complained 
that  a  criminal  prosecution  should  have  to 
rely  on  correspondence  of  the  nature  pro- 
duced before  the  court.  Counsel  also  made 
submissions  on  points  of  law  and  argued 
that  the  company  were  entitled  to  manu- 
facture for  export. 

Prosecuting  counsel,  Mr  H.  Woolf, 
opposed  the  defence  reliance  on  Section 
48  of  the  Act  in  respect  of  exports  (see 
March  8  report)  saying  that  it  only 
operated  in  sections  which  specifically 
mentioned  exports,  and  that  did  not  ap- 
ply to  manufacture.  Later,  in  reply  to  the 
magistrate,  he  submitted  that  the  Depart- 
ment's December  letter  was  not  a  licence 
but  evidence  of  the  grant  of  a  licence. 
There  was  no  requirement  as  to  the  form 
a  licence  should  take.  On  timing,  Mr 
Besley  said  the  company  could  not  com- 
ply with  a  licence  they  had  not  seen,  but 
Mr  Woolf  argued  that  they  were  aware  of 
the  conditions  from  earlier  correspon- 
dence. 

Must  be  'communication' 

Giving  judgment,  Mr  Besley  said  it  had 
been  a  long  and  interesting  case,  but  it 
had  become  over  complicated.  A  grant 
of  a  licence  must  mean  "grant  plus  com- 
munication"— the  licensee  could  not  be 
left  to  guess.  There  had  been  much  cor- 
respondence on  what  terms  might  be 
granted  but  it  was  always  pointed  out 
they  were  terms  that  might  or  might  not 
be.  It  was  clear  that  no  licence  was 
granted  in  that  it  was  not  communicated 
to  the  company.  From  the  correspondence 
it  appeared  that  the  licence  was  granted 
in  August  and  the  magistrate  said  he 
would  have  anticipated  a  letter  about  that 
date  notifying  the  company  of  the  terms 
and  conditions.  It  had  not  been  done  and 
no-one  had  explained  why  there  had  been 
a  total  lack  of  communication  from 
August  22  to  December  6 — neither  was 
there  explanation  as  to  why  the  letter  was 
sent  in  December.  Mr  Besley  was  satisfied 


there  was  no  licence  in  existance  that  was 
effective  until  December  6,  so  far  as  the 
company  was  concerned.  Neither  the  com- 
pany nor  the  Ministry  had  taken  the 
trouble  to  communicate  with  the  other 
and  in  that  both  were  at  fault. 

On  that  basis  summonses  relating  to 
before  December  7  (when  the  licence 
might  be  expected  to  arrive)  would  not 
stand  up.  However,  Mr  Besley  said  he  did 
accept  the  letter  as  a  licence  and  it  was 
thus  capable  of  being  extended  beyond 
the  original  December  31.  The  company 
was  therefore  bound  by  its  terms  and  by 
failing  to  comply  was  guilty  of  an  offence. 

These  findings  did  not  concern  the 
manufacturing  offences,  they  being  out- 
side the  terms  of  the  licence  which  was 
for  four  products  only.  The  company  was 
thus  guilty  on  the  manufacturing  counts, 
and  on  the  assembling  counts  after  De- 
cember 7  for  failing  to  comply  with  the 
licence.  On  the  question  of  storage  of 
poisons,  the  subject  of  one  summons,  the 
magistrate  found  they  were  held  in  a  man- 
ner that  made  them  accessible  to  produc- 
tion staff. 

Not  guilty  findings  were  returned  on 
three  assembly  summonses  because  they 
came  before  December  7. 

Mitigation  plea 

Defence  counsel's  plea  in  mitigation  set 
the  charges  against  a  long  history  of  ex- 
changes between  the  company  and  the 
Department.  But  first  he  suggested  that 
his  submission  that  the  company  had  been 
licensed  to  manufacture  for  export — which 
the  court  had  ruled  against — was  an  in- 
terpretation it  was  open  to  the  company 
to  come  to  on  the  documents  before  them, 
having  consulted  their  industrial  body.  It 
had  taken  considerable  time  to  decide 
what  the  licence  meant  and  it  was  hard 
to  expect  a  company  to  have  its  own  legal 
department  to  make  plain  the  meaning  of 
documents. 

Mr  Sumner  said  Woodhouse  were  a 
small  to  medium-sized  company  employ- 
ing about  100  persons  and  belonging  to 
the  "generic"  section  of  the  industry. 
Their  products  were  neither  so  toxic  nor 
so  potent  as  those  of  the  "ethical"  manu- 
facturers and  they  were  permitted  different 
standards.  Dr  Woodward  had  foreseen 
that  those  putting  the  Medicine  Act  into 
force  would  be  more  familiar  with  the 
standards  of  the  "ethical"  industry  and 
would  try  to  impose  them  on  the  other 
group,  which  they  did  not  understand.  He 
was  known  as  an  outspoken  critic  of  the 
Act  and  the  powers  it  contained. 

However,  the  company  had  taken  ex- 
pensive steps  to  comply  with  the  pro- 
visions as  interpreted  by  the  Department. 
At  the  time  of  the  Act  they  were  pro- 
ducing some  2,000  different  products  and 
the  licence  had  cut  that  down  to  four. 
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The  inspectors'  first  visit  had  been  in  Ma1 
1970  when  the  company  had  just  move< 
into  the  premises  and  there  was  no  criti 
cism.  Another  visit  resulted  in  detailet 
criticsm  of  the  premises  and  the  way  the 
were  run  and  the  company  undertook  t< 
carry  out  major  structural  alterations— 
£60,000  had  been  spent. 

In  late  1972  the  company  were  involve< 
in  considerable  paperwork  seeking  licence 
of  right  for  2,000  products,  a  matter  madi 
worse  because  the  Department  had  ad 
vised  in  mid- 1972  that  application  for 
manufacturer's  licence  of  right  would  b< 
of  no  advantage  if  the  premises  were  un 
satisfactory.  That  was  correct  but  not  th 
whole  story,  said  Mr  Sumner,  since  pro 
vided  the  premises  were  alright  the  paper 
work  standard  would  not  have  had  to  b< 
met  at  that  stage. 

Another  difficulty  arose  from  the  fac 
that  within  a  few  months  of  publication 
of  the  Orange  Guide  the  Department  indi 
cated  that  it  proposed  to  stop  all  manu 
facture.  The  defendants  had  been  prepare 
never  to  manufacture  those  products 
needing  exacting  standards  but  there  was 
a  market  for  a  wider  range  of  products 
and  it  was  a  gap  they  tried  to  fill. 

Tempers  lost 

Farly  in  1973  there  was  a  meeting  wit 
officers  of  the  Ministry  with  the  objec 
of  allowing  the  company  to  carry  on 
but  Mr  Woodward  had  felt  strongly  about 
the  proposals  put  forward  and  there  was 
a  loss   of  temper  on   both  sides  with] 
abusive  language  being  used  about  the 
premises.  "From  that  date  the  relationship 
was  never  quite  the  same,"  said  counsel. 
Coupled  with  the  earlier  history,  the  de- 
fendants  were  left   with   the  impression 
they  were  being  singled  out  for  treatment 
not  accorded  others  in  the  same  position. 

The  result  was  that  production  was 
stopped  and  substantial  sums  spent  on 
the  premises.  A.  visit  by  inspectors  in  May 
1973  acknowledged  the  work  done  and 
their  report  looked  forward  to  a  return 
to  viable  production,  subject  to  the  paper- 
work. Then  came  the  period  of  correspon- 
dence that  had  come  before  the  court  in 
this  case.  The  company  considered  they 
could  manufacture  four  products  for  the 
home  market  and,  with  the  support  of 
their  association,  believed  they  could  pro- 
duce other  medicinal  products  for  export 
and  continued  to  do  so. 

From  mid-1973  the  company  were  sub- 
mitting documents  seeking  approval  for 
retests  on  products  previously  manufac- 
tured but  needing  assembly  for  sale,  and 
in  relation  to  an  extension  of  the  manu- 
facturing licences,  but  from  October  1973 
the  Department  were  not  answering  or 
approving  the  documents  being  sent.  Mr 
Sumner  asked  the  court  to  say  that  the 
manufacturing  offences,  though  culpable, 
took  on  a  different  light  in  these  circum- 
stances. The  exception  was  Phenomet 
which  Dr  Woodward  felt  should  be 
manufactured  because  of  its  potential  life- 
saving  nature.  A  general  medical  prac- 
titioner was  called  to  support  that  view. 

Mr  Sumner  continued  that  the  company 
had  made  representations  under  the  Act 
about  the  refusal  of  a  licence  to  "an 
independent  person,"  Dr  F.  Hartley,  and 
that  had  been  heard  in  July  1974.  Evi- 
dence was  given  by  Mr  Chamings  and 
Professor  A.  H.  Beckett  that  the  premises 
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vere  adequate  for  what  the  defendants 
vanted  to  manufacture,  but  a  letter  of 
efusal  was  received  from  the  Depart- 
nent.  The  defendants'  solicitors  had  subs- 
equently written  stating  concern  that  Dr 
lartley's  report  appeared  to  be  a  precis 
)f  the  evidence  but  leaving  out  the  crucial 
:vidence  of  Mr  Chamings  and  Professor 
teckett.  The  Department's  reply  had  indi- 
:ated  two  contacts  with  Dr  Hartley  sub- 
:equent  to  the  hearing,  in  one  of  which 
le  had  said  the  licence  should  be  refused. 
'This  admission  that  the  independent 
luthority  is  contacted  afterwards  in  the 
ibsence  of  the  defendant  company  would 
ieem  to  be  a  breach  of  the  rules  of 
latural  justice,"  Mr  Sumner  contended. 

He  concluded  by  saying  that  the  com- 
pany had  been  left  in  a  serious  financial 
josition  and  had  felt  unable  to  challenge 
he  findings  following  Dr  Hartley's  hear- 
ng  as  considerable  costs  had  been  in- 
:urred.  Any  further  penalty  would  be  an 
iddition.  On  costs,  he  said  that  the  length 
)f  the  case  (two  full  days)  had  not  been 
lelped  by  the  fact  that  prosecution  docu- 
nents  had  not  been  available  to  the  de- 
ence  until  36  hours  beforehand. 

Announcing  penalty,  the  magistrate 
;aid  he  was  more  and  more  surprised  at 
he  way  the  matter  had  been  dealt  with 
tnd  it  was  strange  that  no  full  licence 
)ad  been  granted  (though  there  may  have 
)een  good  reasons)  when  it  appeared  from 
he  correspondence  that  things  were  being 
inalised.  He  had  "a  good  deal  of  sym- 
pathy" with  the  company.  The  Depart- 
nent  had  not  been  at  all  helpful  and  it 
vas  extraordinary  there  was  no  correspon- 
lence  after  August  21.  "'One  would  have 
:xpected  the  Department  to  do  what  it 
:ould  to  help  the  defendant  get  a  licence 
ind  get  producing."  However,  Mr  Besley 
bias  satisfied  that  the  company  had  gone 
jnto  the  matter  from  August  in  the  know- 
ledge that  a  licence  had  not  been  granted 
jind  that  even  when  it  came  they  had 
Been  exasperated  with  the  Department. 

Mr  Besley  imposed  fines  of  £20  in  re- 

Ipect  of  each  guilty  finding — "a  low  one 
n  the  circumstances".  The  Department 
lad  been  entitled  to  prosecute,  he  said, 
but  he  had  already  indicated  "mystifica- 
tion" and  made  no  order  on  costs. 

After  the  case  a  company  spokesman 
was  considering  seeking  a  reference  to  the 
Parliamentary  Commissioner. 


MPs  back  Pharmacists 
on  VAT  protest 

Three  Harrow  MPs  are  supporting  their 
local  pharmacists  in  the  fight  against  any 
introduction  of  multiple  rates  of  VAT  in 
next  week's  Budget. 

The  three  MPs,  Mr  Hugh  Dykes,  Mr 
Anthony  Grant,  and  Mr  John  Page,  have 
received  the  local  petitions  organised  by 
the  National  Pharmaceutical  Union.  They 
say  they  stand  completely  behind  the 
business  community  on  the  matter  and 
feel  that  more  than  one  VAT  rate  would 
be  "a  disastrous  mistake"  from  the 
traders'  point  of  view.  They  were  planning 
to  meet  Mr  John  Gilbert,  Financial 
Secretary  to  the  Treasury,  so  that  they 
can  put  their  views  to  him  "forcefully". 


Com 


Unichem  report  another 
record  profit 

Record  profits  of  £628,000  on  sales  of 
£23  5m  have  been  announced  by  Unichem 
for  1974.  Sales  rose  62  per  cent  from 
£145m  in  1973  and  profits  120  per  cent 
from  £285,000.  The  corresponding  figures 
in  1972  were  £9  9m  sales  and  £156,000 
profits. 

Announcing  the  results,  Mr  Tom  Reid, 
chairman,  said  that  it  was  a  sparkling 
performance  which  would  have  been  even 
better  but  for  the  general  economic 
situation.  "In  the  last  three  years  there 
has  been  a  most  dramatic  reversal  of 
Unichem's  fortunes  and  we  have  set  our 
targets  high  again  for  1975.  But  there  are 
so  many  uncertainties  looming  on  the 
economic  front  that  we  will  need  all  our 
customer  and  employee  support  to  achieve 
these  targets.  Much  depends  on  members, 
in  particular,  continuing  to  increase  their 
use  of  Unichem  and  take  full  advantage 
of  our  service  and  competitive  prices.  At 
the  same  time,  like  other  companies,  we 
face  continuing  rising  costs,  such  as 
wages,  telephones,  post  and  electricity.  All 
these  must  affect  our  performance." 

The  board  is  recommending  a  4  per  cent 
final  basic  rebate  to  members  which  is  in 
addition  to  graded  rebates  of  1-3  per  cent. 

Dragoco  expand  plant 

Work  has  started  on  a  6,000sq  ft-extension 
to  the  plant  of  Dragoco  (Great  Britain) 
Ltd  at  Lady  Lane,  Hadleigh,  Suffolk. 
When  completed  it  will  represent  a  30  per 
cent  increase  on  the  size  of  the  existing 
factory.  The  new  building,  which  is 
scheduled  for  completion  early  in  the 
summer,  will  house  new  flavour  labora- 
tories, a  new  production  area,  as  well  as 
offices  and  conference  areas.  At  the  same 
time  the  existing  block  will  be  altered  to 
give  increased  space  for  perfumery  labora- 
tories, application  laboratories  and  formu- 
lation and  testing  areas. 

Wella  'powering  on' 

Powering  through  the  70's  was  the  theme 
chosen  by  Wella  (Gt  Britain)  Ltd,  for 
their  recent  national  sales  conference,  held 
at  the  Heathrow  Hotel  in  London.  During 
the  day  over  200  people  listened  to  re- 
views of  the  company's  performance 
during  1974  and  learned  of  new  plans  for 
1975.  In  the  evening  after  the  banquet, 
Mr  O.  H.  Graulich,  chairman  and  manag- 
ing director,  presented  individual  and  area 
awards  for  outstanding  achievements 
during  1974. 

I  CI  pharmaceutical  sales  up 

Group  sales  of  pharmaceuticals  by 
Imperial  Chemical  Industries  Ltd  in  1974 
increased  to  £117m  of  which  £41m  were 
in  continental  Western  Europe,  £34m  in 
the   Americas,    and   £18m   in   the  UK. 


Mr  R.  G.  Hoare  (right),  chairman,  ICI 
Ltd's  pharmaceutical  division, 


congratulates  Mr  P.  Howard,  European 
director,  on  his  retirement  last  month 
after  30  years'  service  with  the  division 

Trading  profit  was  £34m  (against  £27m). 
Research  and  development  expenditure  on 
pharmaceuticals  continued  at  a  high  rate. 
"This  must  be  maintained  but  it  is  neces- 
sary that  the  earnings  of  the  business 
should  also  continue  to  rise  in  real  terms, 
which  will  require  great  effort  at  a  time 
of  high  inflation,"  states  the  report.  (For 
group  accounts  see  C&D,  March  1,  p301). 


Appointments 

Parnosa  Ltd  have  appointed  Mr  I.  Herbert 
their  works  director. 

Revlon  International  have  appointed  Mr 
A.  Hare  sales  manager  of  their  profes- 
sional division. 

Kimberly-Clark  Ltd:  Mr  D.  Riefstahl  has 
been  appointed  manager  of  the  company's 
mill  at  Larkfield,  Maidstone,  Kent. 
Unit  for  Retail  Planning  Information:  Mr 

Bryan  Wade  has  been  appointed  first 
director  of  the  unit,  based  at  Reading. 
Wellcome  Foundation  Ltd:  Mr  A.  E. 
Trice,  MPS,  has  been  appointed  chief 
advisory  pharmacist  of  the  Wellcome 
medical  division  (see  also  p477). 
Boots  Co  Ltd:  Mr  B.  Silverman  has  been 
appointed  a  director  of  Boots  the 
Chemists  Ltd  with  effect  from  April  1, 
when  he  took  up  his  duties  as  pharmacy 
superintendent  of  that  company. 

Market  Investigations  (P&A)  Ltd  have 
appointed  Mr  I.  D.  Burgess  a  director 
of  the  company.  Mr  Burgess  is  responsible 
for  the  company's  hospital  diagnosis  and 
therapy  index,  and  will  be  concerned  with 
the  further  international  development  of 
the  company's  activity. 
Chesebrough  Pond's  Ltd  have  appointed 
Mr  R.  V.  Bryant  marketing  manager  for 
their  health  and  beauty  aids  and  for  the 
fragrance  division  of  Prince  Matchabelli. 
Mr  J.  S.  Farrin  has  been  appointed  to  the 
board  of  Chesebrough  Pond's  as  director 
of  marketing  and  sales. 
Helena  Rubinstein  Ltd:  Hugh  Wicks, 
executive  director  of  marketing,  is  taking 
up  the  position  of  general  manager  of 
Helena  Rubinstein  in  Canada.  He  will  be 
succeeded  by  Stuart  Kershaw  who  is,  at 
pretent,  marketing  manager.  Barry  Parnell 
(formerly  with  Revlon)  has  been  appointed 
product  manager  in  charge  of  fragrances. 
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Vlarket 
Mews 

Forward  interest  lacking 

London,  April  9:  All  sections  of  the  mar- 
ket reported  little  buying  activity.  The 
imminent  China  Spring  Fair  contributed 
in  some  degree  to  the  lack  of  interest  in 
making  forward  purchases. 

Among  crude  drugs,  copaiba,  Peru 
and  tolu  were  marginally  lower.  Some 
quotations  for  Brazilian  menthol  were 
higher  but  business  had  been  effected 
earlier  in  the  week  at  lower  levels. 

Shaded  quotations  were  offered  for  a 
.number  of  essential  oils  including  anise, 
clove  and  lemongrass. 

Pharmaceutical  chemicals  were  firm. 

Pharmaceutical  chemicals 

Acetarsol:  50-kg  lots  £8.35. 
Bemegride:  BPC  F16.00  kg. 
Bismuth  salts:  £  per  kg. 

under  50-kg  50-kg  250-kg 

carbonate  97T8  8~95  8~90 
salicylate  7.68  7.45  — 
subgallate  8.13  7.90  — 
subnitrate  8.33  8.10  8.05 

Borax'  EP  grades,  2-4  Ion  lots  per  metric  ton,  in 
paoer  bags  delivered  —  granular  £134;  crystals 
£184;  DOwder  £148;  extra  fine  powder  £155. 
Boric  acid:  EP  grades  per  metric  ton  in  2-4  t&n 
lots — granular  £179;  crystals  £246;  powder  £197; 
extra-fine  powder  £205;  in  paper  bags,  carriage 
paid. 

Calamine:  BP  £557.00  per  1,000  kg  (250-kg  lots). 
Calcium  gluconate:  £957  per  metric  ton. 
Calcium  lactate:  250  Kg  lots  £412  metric  ton. 
Chloral  hydrate:  50-kg  lots  £0.75  kg. 
Chloroxylenol      (PCMX):     BPC     in     50-kg  lots 
£2.39  kg. 

Cinchocpine  hydrochloride:  £49.50  kg. 
Dapsone:  £4.00  to  £6.00  per  kg. 
□exarnethasone:  From  £3.50  to  £3.80  per  g. 
Fentichlor:  Technical  grade  £2.04  kg. 
Ferrous  fumarate:  £1.25  kg  for  50-kg  lots. 
Ferrous   gluconate:   £1.395   metric   ton  delivered. 
Ferrous  phosphate:   In  kegs  £553.80  metric  ton. 
Iron  ammonium  sulphate:  100-kg  lots,  £0.23}  kg. 


Coming  events 


Monday,  April  14 

Enfield  Branch,  Pharmaceutical  Society,  Medical 
Centre,  Chase  Farm  Hospital,  at  7.45  pm. 
Mr  T.  P.  Astill  on  "Some  legal  pitfalls  in  running 
a  pharmacy". 

Northumberland  &  Gateshead  Branch,  National 
Pharmaceutical  Union,  28  High  Ridge,  Hazelrigg, 
at  8  pm.  Annual  meeting. 

Plymouth  Branch,  Pharmaceutical  Society,  Board 
room,  Greenbank  Hospital,  at  8  pm.  Professor 
J,  M.  Cameron  on  "Can  justice  miscarry?". 
Romford  Branch,  Pharmaceutical  Society, 

Macarthys  Ltd,  Chesham  House,  Romford,  at 
7.45  pm.  Mr  J.  Verrals  (Arnold  &  Co)  on 
"Veterinary  medicine". 

Tuesday,  April  15 

Ayrshire  Branch,  Pharmaceutical  Society,  Savoy 
Park  Hotel,  Ayr,  at  8  pm.  Annual  meeting  and 
"Spanish  evening". 

Federation  of  South-eastern  Pharmacists, 
National  Pharmaceutical  Union,  Southover 
Grange,  Lewes,  at  8  pm.  Mr  H.  B.  Coulson  on 
"Inflation  and  pharmacy  management". 
Finchley  Branch,  Pharmaceutical  Society,  Avenue 
House,  Church  End,  London  N3.  Annual  meeting. 
Leicester  &  Leicestershire  Branch,  Pharmaceutical 
Society,  Postgraduate  centre.  Royal  Infirmary, 
Leicester,  at  8  pm.  Annual  meeting. 


iron  and  ammonium  citrate:  Granules  £903;  scales 
£990  metric  ton. 

Iron  phosphate:  50-kg  lots  £553.80  metric  ton. 

Homatropine:    Hydrobrornide    £56.00    kg;  methyl 

bromide  £58.00  kg. 

Hyoscine  hydrobrornide:  £375.50  kg. 

Methyltestosterone:  £220-£330  per  kg. 

Mersalyl:  Acid  £20.25  per  kg. 

Mestranol:  £120  kg. 

Narcotine:  Alkaloid  and  hydrochloride  in  25-kg 
lots  £15  kg. 

Neomycin  sulphate:  £40.00-£46.00  kg. 
Noretiiynodrel:  E190-E230  kg. 

Paracetamol:  50-ton  contracts  from  £2.03  per  kg. 
Premium  for  direct  compression  £0.13  kg. 
PAS  sodium:  £1.40  kg. 

Phenylephrine  hydrochloride:  From  £62.00  to 
£68.00  kg  as  to  quantity. 

Quinine:    Minimum   prices   per   kg;  hydrochloride 

£91.50;  sulphate  £90.00,  nominal. 

Saccharin:   BP   in   250-kg   lots  £2.66   kg;  sodium 

£2.35  both  nominal. 

Sadium  gluconate:  £150  per  metric  ton. 

Sodium  perborate:  (per  1,000  kg) —  monchydrate 

£340;—  tetrahydrate  £200. 

Sodium  potassium  tartrate:  Granular  £1,160  metric 
ton;  powder  £1,170. 

Sodium  sulphate:  BP  crystals  per  metric  ton 
£72.50;  commercial  £26.85. 

Sodium  thiosulphate:  Photo  grade  £112.75  metric 
ton;  commercial  £107.25. 

Sorbitol:    Powder   £440.50   metric   ton    in  250-kg 
lots;  syrup  1-ton  £200. 
Stilboestrol:  BP  £78.75  per  kg. 

Strychnine:    In    5-10  kg    lots,    per    kg,  alkaloid 
£40.00;  sulphate  or  hydrochloride  £30.00. 
Tartaric  acid:  Spanish  £1,200  per  metric  ton. 

Crude  drugs 

Balsams:  (kg)  Canada:  nominal.  Copaiba:  SPC 
£1.95  spot;  £1.85  cif.  Peru:  £7.25  spot;  £6.40 
Cit.  Tolu:  £3.35  spot. 

Ginger:  (ton,  cit)  Cochin  £465,  Sierra  Leone  not 
quoted;  Nigerian  split  £480,  peeled  £640. 
Hydrastis:  £3.70  kg  spot. 

Menthol:  Brazilian  £12.75  kg  spot;  £10.80,  cif. 
Chinese  afloat  £12.90;  shipment  £12.80,  cif. 
Nux  vomica:  £210  metric  ton  spot. 
Seeds:  (ton)  Anise:  Chinese  star  unselected  from 
£650  cif.  Caraway:  Dutch  £365,  cif.  Celery: 
Indian  £410,  cif  Coriander:  Moroccan  for  ship- 
ment £135,  cif.  Cumin:  Indian  £525,  cif.  Dill: 
Indian  £190,  cif.  Fennel:  Indian  (prompt  ship- 
ment) £445,  cif.  Fenugreek:  £130,  cif.  Mustard: 
£320-£340  spot. 

Valerian:  Indian  root  £670  metric  ton,  spot. 

Essential  and  expressed  oils 

Anise:  £15.50  kg  spot;  £14.50,  cif. 
Camphor  white:  £2.00  ky  spot,  £1.70  cif. 
Cassia:  Chinese  £11  kg  spot;  £10.50,  cif,  nominal. 
Cedarwood:  Chinese  £1.15  kg  spot. 
Clove:  Madagascar  leaf  £2.50  kg,  cif. 
Lemongrass:  £3.50  kg,  spot;  £3.30,  cif. 
Spearmint:    Chinese    £6.80    kg    spot;    £5.75,  cif. 
American  £10  spot. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  of  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press 
but  it  should  be  noted  that  in  the  present  state 
of  the  markets  quotations  change  frequently. 


Royal  Society  of  Health,  13  Grosvenor  Place, 
London  SW1 ,  at  7  pm.  Dr  T.  D.  Whittet  on 
"Pharmacy  in  the  reorganised  health  service". 
West  Kent  Branch,  Pharmaceutical  Society, 

Wellcome  Laboratories,  Beckenham,  Kent,  at 
8  pm.  Mr  G.  Downing  (Geigy  Pharmaceuticals) 
on  "Obsessional  and  phobic  states  and  their 
treatment". 

Wednesday,  April  16 

Doncaster  &  Goole  Branch,  National 
Pharmaceutical  Union,  Punch's  Hotel,  Bawtry 
Road,  Doncaster,  at  8  pm.  Mr  D.  Royce  on 
"NHS  remuneration". 

Sheffield  Branch,  Pharmaceutical  Society,  Royal 
Victoria  Hotel,  Sheffield,  at  8  pm.  Ladies'  night. 

Thursday,  April  17 

Burnley  Branch,  Pharmaceutical  Society,  Ramm 
Inn,  Cliviger,  at  8  pm.  Annual  meeting. 
Liverpool  Branch,  Pharmaceutical  Society, 

Adelphi,  Liverpool,  at  8  pm.  Joint  meeting  with 
Birkenhead  Branch,  to  discuss  resolutions  for 
the  branch  representatives'  meeting. 
Medway  Branch,  National  Pharmaceutical  Union, 

Orchard  room,  Veglios  Motel,  Maidstone,  at 
8  pm.  Mr  T.  P.  Astill  on  "Caveat  emptor  and 
all  that". 

Society  of  Cosmetic  Chemists,  Waldorf  Hotel, 
Aldwych,  London  WC2,  at  6.30  pm.  Annual 
meeting. 

Saturday,  April  19 

Crawley,  Horsham,  Reigate  Branch, 
Pharmaceutical  Society,  St  John's  Hall,  Horley, 
at  7.30  pm.  Annual  meeting. 
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Clear  mandate 

The  important  thing  about  the  NPU  refe 
endum  is  that  there  was  a  4  to  1  majorii 
in  favour  of  using  the  title  "chemist"  1 1 
clear  mandate),  and  not  that  only  46  p* 
cent  of  NPU  members  responded.  Tho: 
who  did  not  vote  are  of  no  importance  at  al 
They  are  nothing,  having  disenfranchise 
themselves  by  a  disease  which  is  vei 
widespread  amongst  us  "chemists"- 
chronic  apathy. 

I  note  that  replies  from  non-NPU  men 
bers    (ie   managers)   were  eliminated, 
would  like  to  ask  why,  and  could  we,  z  I 
a  matter  of  interest,  have  a  breakdown  c 
the  voting  figures  of  these  218  "untoucl 
ables"?  R.  Hutchinsoi 

Harrow  Weal 

Doctor-dispensing  costs 

I  am  enclosing  a  copy  of  the  letter  I  ha\ 
sent  to  the  secretary  of  the  Central  NH 
(Chemists  Contractors)  Committee. 

Miall  Jame: 
chairmai 
Essex  ACC 

Mr  James's  letter  is  as  follows: 
The  Essex  Area  Chemist  Contractot 
Committee  asked  last  year  for  a  con 
parison  of  the  costs  of  prescriptions  dii 
pensed  by  doctors,  with  those  dispense 
by  pharmacists.  We  were  told  that  th 
figures  were  not  available,  and  were  of  n 
assistance  anyway. 

The  report  of  the  Joint  Pricing  Con" 
mittee  for  1973/74  shows  that  doctoi 
dispensed  prescriptions  were  some  15y  pe 
cent  more  expensive  than  pharmacis 
dispensed  ones.  Since  this  cannot  b 
accounted  for  by  the  discounting  schem 
alone,  my  committee  and  I  will  wish  t 
know  the  answers  to  several  points: 

□  What  steps  have  been  taken  to  com 
pare  1973/74  figures  with  previous  years' 

□  Assuming  that  this  was  not  a  rogu 
year,  what  steps  have  your  Committe 
taken  to  acquaint  the  Public  Account 
Committee  with  this  waste  of  publi 
money? 

□  What  representations  have  been  mad' 
to  the  Treasury,  and  to  the  Departmen 
of  Health? 

□  In  view  of  the  interest  of  the  Counci 
of  the  Pharmaceutical  Society  in  thi 
matter,  what  joint  programme  of  actioi 
is  proposed? 


Slough  medicines  campaigr 

Slough  Branch,  Pharmaceutical  Society 
and  the  Slough  Home  Safety  Council  an 
organising  a  "return  unused  medicine 
campaign"  which  began  on  April  5  an( 
will  continue  for  t'iree  weeks.  All  phar 
macies  in  Slough,  including  pharmaq 
Departments  in  Wexham  Park  and  Uptor 
Hospitals,  are  acting  as  collecting  points 
Particular  attention  is  being  paid  to  th( 
immigrant  population  of  Slough  and  ont 
pharmacist  has  been  appointed  to  take 
charge  of  this  aspect  of  the  campaign. 
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Tolley's  Income  Tax  1974/75 


59th  edition  by  Derek  E  Cox  FCA  with  Eric  L  Harvey  FCA. 
Includes  development  gains  tax  and  other  new  legislation 
introduced  by  Finance  Act  1  974. 

Available  now  £3.00 
Tolley's  Corporation  Tax  1974/75 

New  edition  by  Derek  E  Cox  FCA.  Also  includes  provisions  of 
Finance  Act  1  974. 

A  variable  now  £1 . 50 

The  Property  Taxation  Provisions  of  the 
Finance  Act  1974    by  Robert  W  Maas  ACA 

A  variable  now  £3.00 
For  details  of  other  titles  and  of  our  subscriber  service,  please 
write  to  Tolley  Publishing  Co.  Ltd.,  44a  High  Street, 
Croydon  CR9  1  UU. 

A  member  of  the  Benn  Group 


Methanol 


Also  to  AR  specification. 


James  Bur  rough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 


NEWBALL  &  MASON  LTD. 

Established  in  1850 

THE    MOST   COMPREHENSIVE    RANGE   OF   HERBAL  EXTRACTS. 
CULINARY     HERBS.     SPICES.     FOOD     FLAVOURS    AND  FOOD 
COLOURS. 

Specially  packed  with  the  retail  pharmacy  i r .  mind. 
Send  for  detailed  price  list  or  telephone  SEDGLEY  2537. 

DORMSTON  TRADING  ESTATE, 
BURTON  ROAD,  DUDLEY,  WEST  MIDLANDS,  DY1BR. 


0RALGER 


I 


pellets  °  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


o.t.c.B 
EC.K)| 
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Display/Semi  Display  £3-00  per  single  column  centi- 
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Appointments 


UP  TO  £5,000  PER  ANNUM 
FOR  PHARMACIST 

PUTNEY  HIGH  STREET,  SW15 

YOUNG  PHARMACIST,  male  or  female,  required  for 
large  chemist  store. 

*  Pharmaceutical  duties  only 

*  3  weeks  paid  holiday 

*  No  rota 

*  Excellent  supporting  staff 

Salary  negotiable 
Please  telephone :  Mrs  Wrist  01-669  4051 


VEST  END  opportunity  for  business 
'iased  pharmacist  to  manage  inter- 
ring central  pharmacy.  Excellent 
irospects.  5-day  week.  Call  Mr. 
iilliter  01-253  2129. 


BAYSWATER  AREA.  We  require  a 
Registered  Pharmacist  acting  Super- 
intendent to  work  a  5i  day  week  in 
busy  pharmacy.  Initial  salary  £4,000 
plus.  with  excellent  prospects. 
Close  to  tube  and  shops.  Telephone 
01-579  9772. 


SALES  REPRESENTATIVE 
Hampshire,  Dorset,  Wiltshire 

An  experienced  Salesman  is  re- 
quired to  sell  a  wide  range  of 
packed  goods,  bulk  drugs  and 
proprietary  lines  to  chemists  and 
chemist  wholesalers.  This  well 
established  territory  requires  a 
"self  starter  with  a  successful 
sales  record  and  capable  of 
working  with  a  minimum  of 
supervision. 

Apply,  initially,  with  brief  per- 
sonal details,  in  confidence  to: 
Mr  R.  Thornton,  Thornton  &  Ross 
Limited,  Linthwaite,  Huddersfield. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


Agents 


SALES  REPRESENTATIVES 

requiied  to  sell  cosmetics  on 
generous  commission  to  whole- 
salers and  multiple  retailers  in 
different  parts  of  UK.  ONE 
CANDIDATE  WILL  BE  CHOSEN 
TO  BECOME  SALES  DIRECTOR 
WITH    EXCELLENT  SALARY. 

Write  fully  stating  age,  experi- 
ence, earnings  expected  and 
territory  covered;  also  whether 
willing  to  travel  throughout  UK. 
Reply  to  Box  No.  2315. 


Agencies 


AGENTS.  WEST  OF  SCOTLAND,  re- 
quire a  good  PHARMACEUTICAL 
AGENCY.  Calling  on  Chemists  only. 
Box  No.  2316. 
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Hospital  appointments      Trade  mark 


Cambridgeshire  Area  Health 
Authority  (Teaching) 
Cambridge  Health  District 
PHARMACY  TECHNICIAN 

Papworth  Hospital 
Salary  £1 ,452-£1 ,962  pa 
plus  threshold  payments 
Applicants  should  have  the  Phar- 
macy Technicians   Certificate  of 
ihe  City  and  Guilds  of  London 
Institute,  or  that  of  the  Society 
of    Apothecaries,    or  equivalent 
qualification. 

Papworth  Hospital  has  130  acute 
beds  and  is  concerned  primarily 
with  cardio-thoracic  work.  It  is 
situated  in  very  pleasant  sur- 
roundings approximately  1 1  miles 
from  Cambridge  and  7  miles 
from  Huntingdon. 
The  pharmacy  provides  a  service 
to  several  other  hospitals  includ- 
ing Huntingdon  County  Hospital 
and  the  Technician  may  be 
expected  to  spend  some  time 
there. 

Further  information  may  be  ob- 
tained from:  Mrs  C.  Branford, 
Staff  Pharmacist,  Papworth  Hos- 
pital. Telephone:  Papworth  St. 
Agnes  541,  or  from:  Miss  M.  A. 
Steane,  Area  Pharmaceutical 
Officer,  Purbeck  House,  Purbeck 
Road,  Cambridge,  Telephone: 
Cambridge  42841.  Applications 
should  be  sent  to  Mr  A.  Yeo- 
man, Sector  Administrator,  Pap- 
worth Hospital,  Papworth  Ever- 
ard,  Cambridge  CB3  8RE,  as 
soon  as  possible. 


REDBRIDGE/WALTHAM 
FOREST  AREA  HEALTH 

AUTHORITY 
EAST  RODING  DISTRICT 

KING       GEORGE  HOSPITAL, 

Eastern  Avenue,  llford,  Essex. 
BARKING  HOSPITAL,  Upney 
Lane,  Barking,  Essex. 
PHARMACISTS  required,  full  or 
par-time,  for  duties  at  either  of 
the  above  hospitals.  Both  hos- 
pitals are  in  pleasant  outer 
London  Residential  Areas  and 
are  both  adjacent  to  Under- 
ground stations,  with  direct 
access  to  Central  London. 
Salary  scale  £2,325-£2,994  plus 
£312  p. a.  London  Weighting 
and  Threshold  Agreement  pay- 
ments. Enquiries  and  applica- 
tions to  the  District  Pharmaceu- 
tical Officer,  Barking  Hospital, 
Upney  Lane,  Barking,  Essex. 
Telephone  01-594  3898. 


For  Sale 


Shop 
for  Sale 


IDEALLY        SUITABLE  CHEMIST, 

modern  freehold  shop.  Delightful 
situation,  two  minutes  beach  and 
overlooking  harbour.  Fronted  ser- 
vice road,  double  fronted  shop,  3 
stockrooms  and  splendid  modern 
flat  of  lounge.  2  double  bedrooms, 
fitted  kitchen,  black  tiled  bathroom; 
small  garden,  brick  garage.  Only 
£13,500.  REBBECK  BROS,  THE 
SQUARE,  BOURNEMOUTH  BH2  5AN. 
Telephone  22044. 


FULLY  FASHIONED  BABY  PANTS 

Small,    medium,    large,  ex-large 
White  and  colours 

NYLON  BABY  PANTS 

Plastic  lined.  White  and  colours 

TIE  PANTS 

Also  Cotsheets,   Plastic  Bibs  in 
plain  and  nursery  print 

Made  in  England 

A.  &  H.  HEYMAN 
Horndale  Avenue,  Aycliffe 
Industrial  Estate,  Co.  Durham 

Telephone  Aycliffe  3307 


CURRENT  BP  &  BPC  (almost  new) 
together  with  "Pharmaceutical  Hand- 
book", "Dictionary  of  Medical 
Terms"  and  "Poisoning  by  Drugs" 
offered  at  £13.50  plus  post.  Box  No. 
2318. 


Shopfitting 


LEADING  MANUFACTURER  of  in- 
terior shopfittings  offers  special  low 
prices  to  retailers  prepared  to  act 
as  showshops.  The  shops  concerned 
must  be  within  50  miles  of  London 
or  Birmingham.  Interest  free  or  low 
deposit  HP  available  in  suitable 
cases  and  commission  payable  on 
orders  resulting  from  visits  to  your 
shop.  Full  details  from  SPAN  SHOP- 
FITTING  COMPANY,  32  Church 
Road,  London  SE19  2ET.  Tel.  01-653 
5859. 

INTERPLAN  SYSTEM  80  modular 
shopfittings,  attractive  units  at 
attractive  prices,  complete  instal- 
lations. NPU  recommended.  Brochure 
from  OLNEY  BROS.  LTD,  SHOP- 
FITTERS,  NORTHBRIDGE  ROAD, 
BERKHAMSTED,  HERTS.  Tel:  5417-9. 

SHOP  INTERIOR  FITTINGS  and 
Shopfronts  for  Chemists.  Phone 
061-445  3506.  H.  A.  Peyser,  20  Fair- 
fax Ave.,  Didsbury,  Manchester  M20 
0AJ. 

SHOPFRONTS  and  interior  fittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING,  20  Rudd  Street, 
London  SE18  6RS.  Tel:  01-854  0343. 


West  Country  Shopfitting 
"RAYMAN  ENTERPRISES" 

for  interiors,  shopfronts  or  whole 
shops  and  facia  signs.  Average 
price  for  completely  installed 
shopfront  16ft  wide  x  9ft  high, 
£760.00  including  existing  shops. 
Easy  terms.  Write:  "Higher  Claw", 
Pennymore,  Tiverton.  Or  Tel: 
Cherilon  Fitzpaine  317. 


Tolley's 

Tax  Tables  1974/75 
16  pages  of  easy-to-read 
tables  covering  the  new 
rates  of  Income  Tax,  Cor- 
poration Tax  and  ACT,  for 
60p. 

Tolley  Publishing  Co,  44a 
High  Street,  Croydon  CR9 
1UU.  01-686  9144. 


The  Trade  Mark  HARMONY,  registered  under  No.  1009937  in  respect  of 
"paper  tissues"  was  on  the  ninth  day  of  October  1974  assigned  by 
BOWATER-SCOTT  CORPORATION  LIMITED  of  Bowater  House,  Knights- 
bridge,  London  SW1 ,  to  SCOTT  PAPER  COMPANY  of  Industrial  Highway 
and  Tinicum  Island  Road,  Delaware  County,  State  of  Pennsylvania  19113, 
United  States  of  America,  WITHOUT  THE  GOODWILL  OF  THE  BUSINESS 
IN  WHICH  IT  WAS  THEN  IN  USE. 


Miscellaneous 


CONTRACEPTIVES 

USA  Black  Cats  (per  gross)  5.25 
USA  Tahiti  Colours  (per  gross)  5.50 
USA  Stimula  Ribbed  (per 

gross)  10.00 
Japanese  Seanes  (per  gross)  4.25 
German  High  (per  50  pkts)  5.70 
French  Ticklers  (per  50  pkts)  7.45 
German  Long  Love  (per  50 

pkts)  5.40 

Danish  Pussycats  (per  gross)  6.80 
Italian  Hatu  (per  gross)  7.75 
ADD  8  PER  CENT  VAT 

WARWICKSHIRE  SUPPLIES  (DCD) 

Birmingham 


INTERNATIONAL 

Dutch  "Fun"  (per  120)  8.50 
Swedish  Stork  (per  box)  6.40 
Swiss  Green  Band  (per  gross)  10.50 
Extension  Sheath  (each)  0.60 
Love-Variations  Kassette  1.80 
Plus  many  more  items,  including 
Lingerie,  Marital  Aids,  etc,  etc. 
For  our  comprehensive  brochure 
send  10p  to  cover  p  &  p. 
FREE  promotional  literature  avail- 
able with  all  orders. 

ADD  8  PER  CENT  VAT 
,  Commerce  House,  Water  Orton, 

B46  1RR 


LEICESTER 


FASHION  JEWELLERY 
DISPLAYS 

A  magnificent  range  of  fast 
selling  fashion  jewellery  all 
beautifully  presented  on 
elegant  displays  complete 
with  back  up  packs.  Every 
line  clearly  marked  with 
suggested  retail  price.  For 
details  of  these  fabulous 
money  spinners  phone 
(0533)  26403  or  write  to 
STARGEMS,  52  MOUNT 
ROAD,  LEICESTER. 
Star  Gems  Sell  Nationwide 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


NOW   AVAILA3LE   AGAIN    .    .  . 

DENTYRBLEACH 

Due  to  public  demand,  the  per- 
fect denture  cleanser,  has  now 
recommenced  manufacture. 
ELMBRIDGE  PHARMACEUTICALS 
89  Clarence  Street, 
Kingston-on-Thames,  Surrey 
Tel:  01-548  9S88 


INFORMATION! 

Tablet  and  Capsule  Identification 
Guide. 

Manufacturers  and  Suppliers 

Index. 
Buyers  Guide. 
Wholesalers. 
Value  Added  Tax. 
Medicines  Acts  1968  and  1971. 

These  are  just  some  of  the  sec- 
tions included  in  CHEMIST  & 
DRUGGIST  DIRECTORY  1975, 
the  essential  reference  for  every 
pharmaceutical  retailer,  whole- 
saler and  manufacturer. 
Send  for  your  copy  today  to  : 

Chemist  &  Druggist, 
25  New  Street  Square, 
London  EC4A  3JA. 
01-353  3212  (Mr  Hayes). 

Price  £8-50  inc.  postage  and 
handling.  C&D  subscribers  only 
£5-50  inc.  postage  and  handling. 


For  PRICE  TICKET  SYSTEMS  AND 
SIGNS  consult  Falconcraft  Limited, 
Hainault  Road,  Romford,  Essex. 
Telephone:   ROMFORD  24621. 

Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co  Ltd,  6/7  Wellington  Close, 
Ledbury  Road,  London  W11.  Tel: 
Park  3137-8. 

WE  WILL  PURCHASE  discontinued 
lines  of  cosmetics,  perfumes,  bath 
products,  toilet  bags,  gift  sets, 
pomanders,  handbags,  etc.  Anything 
considered.  Tell  us  what  you  have. 
Box  No.  2317. 


Please  mention  C&D  when  replying 
to  advertisements 
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When  you're  looking 
for  a  quality  container 
make  sure  it's 
Beatson 


Beatson,Clark&Co.Ltd., 
Rotherham,  South  YorkshireS60  2AA. 
Tel:  0709  79141.Telex:  54329. 


...  if  we  don't  meet  up  on  holiday  every  year,  no 
matter  where  we  go  ! " 

This  year,  Kirby 's  are  very  pleased  to  have 
two  superbly  popular  products  for  holidaymakers  : 

1 .  Lacto  Calamine  -  the  quality  calamine  that 
brings  cool,  soothing  relief  to  sunburn.  Like  a 
cream,  it's  absorbed  directly  into  the  skin  to 
prevent  drying.  It  leaves  no  traces  of  calamine. 
And  also  relieves  irritation  caused  by  insect  bites 
and  stings,  prickly  heat,  nettle  rash  and  allergies. 

(If  that  isn't  enough,  Lacto  Calamine  also 
makes  an  ideal  make-up  base  !) 

2.  Puritabs  -  the  quick,  simple  solution  to  the 
unsafe  water  problem.  Puritabs  dissolve  fast 
(without  the  need  for  shaking).  And  make  water 
pure  and  safe  for  drinking,  cooking,  and  washing- 
up,  in  10  minutes.  Standard  Puritabs  come  in 
containers  of  100  (one  tablet  per  litre).  Puritabs 
Maxi  in  containers  of  50  (one  per  20-25  litres  !). 

BOTH  LACTO-CALAMINE  AND  PURITABS 
ARE  BEING  ADVERTISED  PROMINENTLY  IN  THE 
NATIONAL  CONSUMER  PRESS. 

Frequent  insertions  in  Daily  Mirror,  Sun,  News 
of  the  World,  Radio  Times,  and  Sunday  People. 

All  orders  should  be  placed  with  your 
Barclay  representative,  or  direct  from  Barclay 
Pharmaceuticals,  Lakeside  Laboratories,  Rawdon, 
Leeds  LS19  7YA. 


BCG268(a)  HI 


Special  Holiday  Parcel  Offer: 

2  doz.  Lacto  Calamine 
2  doz.  Puritabs. 
Value  :  £9.08 
1  doz.  Lacto  Calamine  FREE  =  £2. 14 
or  23.6%  additional  discount. 


PHARMACEUTICALS 


H.  &T.  Kirby  &  Co.  Ltd., 
Mildenhall,  Bury  St.  Edmunds, 
Suffolk.  Tel :  Mildenhall  713227. 
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Why  make  Hermesetas 
the  sweet  alternative? 


The  facts.  The  figures. 


Hermesetas  is  the  fastest  growi  ng  brand 
in  a  growing  market. 

Hermesetas  has  increased  its  share  of 
chemisttrade. 

In  1974,  sugar  ran  short.  Sweetness  never 
did,  thanks  to  the  sweet  alternative. 
The  result  is  intensified  success  for 
Hermesetas  and  vigorous  advertising 
activity  for  1975. 

NATIONALLY  in  women's  press  and 
general  interest  magazines.  Whole  page, 
high  impact  campaign. 

REGIONALLY  on  TV  Strongly  branded 
message  to  the  consumer  in  four  TV 
regions.  Peak  buying  periods  of  April  and 
September. 


30%  increase  in  sweetener  market  and 
80%  Hermesetas  sales  increase  in  1974. 

21.5%  brand  share* 


Brand's  biggest  ever  advertising  budget 
for  1975. 


Coverage:  80%  of  market 
9  opportunities  to  see  Hermesetas 
advertising. 

Coverage:  18  million  women 
9  opportunities  to  view  Hermesetas 
commercial. 

'Nielsen  Independent  f  Chemist  Audit 


Increasing  success,  plus  the  highest 
ever  advertisi  ng  budget  for  the 
brand. These  are  the  sweet  reasons 
for  making  Hermesetas  the  sweet 
alternative  in  1975.  And  for  stocking 
it  now. 


Hermesetas- 

the  sweet  alternative 


What  makes  Hermesetas 
the  sweet  alternative? 


The  facts.       The  figures. 


L 

_  — •*  Hennesetas, 

the  vwet  ahcmatht 


